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f Your good customer, Mrs. America, knows 


_ She knows it’s as good as it looks 


Good appearance does not depend on luck. 
But for many products it does depend on 
using the right can. Canco enamel-lined cans 
guard the final sales appeal—eye value. 


that canned foods are economical and nutri- 
tious. She knows they give variety to her 
three meals a day, three hundred and 


sixty-six days this year. Ask a Canco representative to show 
More than this—she knows she can you what Canco enamel-lined cans 
trust her eye as a gauge of quality Look for thisemblem do for corn, red fruits, pumpkin and 


embossed in the bot- 


when she opens a can. tomofCaneoc. squash, clams, lobster and shrimp. 
Enamel Lined Cans, 


American Can Compan 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON FIBRE 
METAL SIGNS ano DISPLAY FIXTURES 
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ARTISTI 


OF THE 


PHELPS CAN CO 


MANUFACTURERS OF 


TIN CANS 
\ CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE, MD. 


CLARKSBU RG, 
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Extra 
Sales Punch 


More and more owners of 
favorably known labels 
choose to send their products 
to.market in Wheeling Con- 
tainers. 


Keen sales competition 
from every quarter demands 
the extra punch obtained 
from containers that empha- 
size the quality of your pack 
—and leave nothing to be 
taken for granted! 


You pay no premium for 
Wheeling quality. One raw 
materialsource, plusacapacity 
for production which gives 
you cans on time, insures 
economical purchase. 


Wheeling 


Can Company 
Wheeling, W. Va. 


Corn Packers—You 
4 can prevent corn 
from turning black 
by using Wheeling 
enamel-lined cans. 


| | 
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RAG AGRI AUR 


b hws elimination of damage in transit 
is true economy. H & D Maximum 
Strength Canned Goods Boxes have 40% 
additional sturdiness. This means money 
saved and customers completely satisfied. 


Sample free on request—simply men- 
tion size of your cans. 


THE HINDE & DAUCH PAPER COMPANY 
800 Decatur Street - Sandusky, Ohio 


HINDE & DAUCH 
CORRUGATED FIBRE 
SHIPPING BOXES 


1928 Model Viner 


MAXIMUM CAPACITY 
AT ALL BEATER SPEEDS 


CONSTANT speed drive to REEL thru 
roller chain and live travellers mounted 


on TIMKEN BEARING SHAFTS 


VARIABLE speed drive to BEATER 
CYLINDER ONLY (REEVES Trans- 


mission) 


Patented March 15, 1927 


CHISHOLM-RYDER CO., INC., Niagara Falls, N. Y. 


Manufacturers of 


Green Pea Viners Can Markers Lift Trucks Green Bean Graders 


Green Pea Feeders Conveyors Green Bean Cleaners 
Green Bean Snippers Special Machinery Built to Order 
SPECIAL AGENTS 
A. K. ROBINS & COMPANY, INC. JAMES Q. LEAVITT CO. BROWN BOGGS FOUNDRY & MCH. CO., Ltd. 
Baltimore, Md. Ogden, Utah Hamilton, Ontario 
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CANMAKERS: **The Finest Single Spindle Closing Machine Ever Built’’—— 


Ask us about the new AMS Says one of the country’s largest Sanitary canmakers after a 

Can Shop Double Seamer— full season’s tryout of a number of AMSCO-JUNIORS in his 

the fastest Double Seamer. customers’ plants. AMSCO-JUNIORS, during the past year, 
have made friends wherever they have been installed, all over 
United States and Canada, in every kind of packing plant. 
They turn out such beautiful seams, they have proven so reli- 
able and economical, they operate so smoothly and with such 
precision that every user is enthusiastic and you will be, too, 
when you see it. 


Specify AMSCO-JUNIOR Closing Machines in your can contracts. 


THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY | 
BRANCHES: CHICAGO- LONDON 
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6 

Ideal Viner with 
= | 
= On Every Viner ls Economy z 
= = 
= No viner can do satisfactory work when its = 
= beaters are obliged to work on heavy mats or = 
= bunches of vines. = 
= Separation of the vines by the feeder is, there- = 
= fore, essential to best results. = 
2 Hamachek Ideal Viner Feeders with distri- = 
= buter are the only feeders that thoroughly separ- = 
z ate the vines. The savings effected, over the = 
= Patented in U. S. use of any other viner feeder, are so large that = 
= Canada and France it is not unusual to hear pea packers say that = 
= Ideal Viner Feeders more than save their cost = 
= each season. = 
FRANK HAMACHEK = 
= Kewaunee, Wisconsin = 
= Manufacturer of VINERS, ENSILAGE DISTRIBUTORS and CHAIN ADJUSTERS = 
= ESTABLISHED 1880 INCORPORATED 1924 = 
= = 


LANDRETH 
GARDEN SEEDS 


Spot or 1927 Crop Seeds 


WE OFFER 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans. 


or Any Other Varieties You May Want 
FUTURE OR 1928 CROP SEEDS 


When ready to place your Contract order for delivery after 
1928 crop is harvested, wnite us for prices. 


If we had not grown good seeds, given fair prices, fair service 
and careful attention to business, we would not be the oldest 
Seed House in America, as this is our 144th year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


BRISTOL, PENNSYLVANIA 
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1928 We Counts the Ears 


HUSKER BY ELECTRICITY 


An Electrical Counter, operable through electro magnets either by battery 
or by generated current, can now be furnished for either Belt-Driven or Self-Con- 
tained Motor-Driven TUC Huskers ‘The Counter itself may be placed in the 
Superintendent’s Office or in any other part of the factory remotely from the 
machine, and the connection to the machine is constructed to prevent tampering 
by the feeder and so that the Counter cannot function when the machine is not 
in operation. This device is of exceptional value in securing the advantages 
of the even greater capacity obtained when payment is made on piece-work basis, 
and enables a continual and accurate observation all during the day of the volume 
of work done by machines and operators, without the labor being aware of 
the check-up. Dilatory and inefficient help soon loses its place in such a system. 


THE UNITED COMPANY 


CONTINENTAL TRUST BLDG., BALTIMORE, MARYLAND 
: Here Is The 1928 Model— 


ee —of the MONITOR Universal Washer 

Bo Se for Peas, Lima Beans, White Beans, 
etc. etc. It has many improvements 
and refinements over the 1927 model 
and will be found perfect in removing 
all leaves, stems, pods, stones, splits 
and skins, all in one operation. 


In the quantity of water used, it is 
the most economical washer known. 


Send for descriptive literature. 


SPECIAL AGENTS 
HUNTLEY MFG. CO A. K. Robin & Co. Inc, Balto., Ma. 
Canadian Plant e Jno. R. Gray St. 
lag vation — ane P. O. Drawer 25 BROCTON, N. Y. Brown Boggs Ltd., Hamilton, Ont. 
inal (Formerly at SILVER CREEK, N. Y.) 
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A BIG 
ADVERTISING CAMPAIGN 
on Quality Canned Foods 


that is of interest to the whole 
canning industry 


Believing that the time is opportune for 
the quality note in canned foods to be 
sounded to the customer, to the trade, 
and to the canning industry itself —we 
have converted our annual ‘‘canned 
foods week’’ into a six weeks drive 
with Quality as the dominating idea. 


To the customer, through advertising, 
we are saying, in effect—‘‘In the pur- 
chase of canned foods Quality should 
be your first consideration. With that 
assured, then such price advantages as 
the local market affords can well be 
taken advantage of. But be sure first 
of all of Quality.’ 


To the retail and wholesale grocers we 
are saying, in brief, ‘‘Your reputation 
with your customers and the trade is 
based after all, in very large measure, 
on the quality of the merchandise which 
you handle and sell. In the end you 
will profit more by building a reputation 
for selling canned foods of excellent 
quality than by selling on price with 
quality as quite a secondary 
consideration.”’ 


And we believe the foregoing applies 
with equal force to the thousands of 
food canners in the United State For 
—big as the canning industry is—im- 
portant as canned foods arein the food 
budget of the, average family—whether 
they be packed under an advertised 
brand or not—table quality is the final 
standard of measurement. 


And on table quality will decision be 


made as to whether or not canned foods 
will be used in increasing quantity in 
the homes of the country. 


So we are placing emphasis on quality 
in this six weeks advertising campaign, 
extending from late February to early 
April. We sincerely believe it will 
give the consumer, in many instances 
at least, a new appreciation of what 
appetizing and wholesome foods can be 
purchased in tin or glass, that it will 
serve to stimulate new interest with the 
trade in handling quality merchandise, 
and with the canning industry in en- 
couraging high quality in their packing 
operations. 


We ask your full support to this campaign activity 
which is using for its slogan 


During March 
Buy Canned Foods of Quality 


THE CAMPAIGN COMMITTEE 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in iis fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - - $3.00 
Canada - - - $4.00 
Foreign - - $5.00 


Extra Copies, when on hand, each, _ .10 
ADVERTISING RATES— According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoutH FREDERICK STREET 
BALTIMORE, Mp. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THB CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


SCHOOL FOR CANNERS—Some of the many 
A sessions held at the great Convention in Chicago 

last week were fairly well attended, but most of 
them were not, and none of them was attended as it 
should have been considering the amount and value of 
the important information given to the audience by 
speakers from every branch of this great industry. 
There were some addresses of greeting and good fellow- 
ship, but they bore a very small proportion to the vast 
amount of really vital and important utterances by men 
and women representing every phase of canned foods 
production, distribution and consumption. 


This Convention just closed was really a great uni- 
versity in which the most competent to speak upon 
their subjects lectured for the benefit of the audience, 
and these lectures covered the whole realm of canned 
foods: from the scientists with the latest discoveries 
and methods of improved production or means of avoid- 
ing troubles in packing or growing the crops; from the 
wholesale and retail distributor of every kind, who told 
the canners the likes and dislikes or the preferences of 
the consumers, and from leading domestic science rep- 
resentatives, who presented the side of the housewife 
and what she expects of or thinks about canned foods. 


There were, of course, hundreds of canners who 
will read this who were not present at the Convention, 
and, therefore, could not have availed themselves of 
these golden opportunities if they wished to; and there 
were other hundreds at the Convention who did not 
bother to go into the meetings, saying they would ‘read’ 
the proceedings. For that reason we had expert report- 
ers take down every word said in all the meetings—in 
all the open and joint general sessions, in all the section 
meetings, in the Brokers’ meetings, in the Canning Ma- 
chinery and Supplies Association session, and in all the 
many side lines where meetings were held, unless they 
were of an executive nature, not for publication, and 
there was very little of this. 


So we have carefully gathered all this, and today 
it is mostly in type, ready for printing, that you may 
profit by the lessons. Our next issue will give you the 
whole, complete story of all that took place in all these 
meetings, and we feel particularly pleased that this 
time we have the complete story of the meetings of the 
National Food Brokers Association, which in other 
years always reached us too late to catch this early 
printing of the Convention report, while it is yet news. 


And in addition to this you will have a comprehen- 
sive glimpse of all the amusements of the Convention, 
of the great and beautiful Machinery and Supplies 
Shows, or in other words a true word picture of the 
1928 Convention, with some beautiful etchings of the 
halls and groups about the great Stevens Hotel. We be- 
lieve that our readers will particularly like this latter 
feature, because the artist who produced these draw- 
ings sees with an artist’s eye things which the eye of 
the camera glosses over. Photographs are common- 
place, the easiest way to reproduce a given subject, and 
every dauber of ink on paper revels in them; in fact, 
they are the makeshift of the yellow journals of the 
day, as if the public had not brains enough to read, and 
must be shown pictures. These journals will snap back 
at us that the public “falls for them,” and it does, we 
must admit. 


But not to digress from this interesting and impor- 
tant Convention Issue of. The Canning Trade, dated 
February 13th, 1928, we want to warn you to keep a 
close lookout for it. You will want it, and you will wish 
to keep it, and to read it at your leisure and to study it 
intently for the information it contains. 


And in another sense it will reproduce for you the 
big Machinery and Supplies Show. We take you through 
the halls and point out the things of special interest, 
but aside from that the advertisers will present to you, 
on their pages, all the latest and best in machinery and 
supplies. It means much to the reader to know what is 
best among machines, or what is best among supplies, 
and for that reason the advertising in this big issue is 
equally as important as the reading. Here you will 
find the leading houses of all kinds who are not afraid 
to invite the white light of publicity to their offerings, 
and by that policy they stamp themselves worthy of 
your patronage. 
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HE 1928 ALMANAC—We had hoped to have this 
[ annual Almanac in your hands by this time, but 
we cannot go to press without the 1927 tomato 
statistics and they are not, as vet, out. We have the 
Almanac already, in fact much of it has already been 
printed, and as soon as the tomato figures are released 
the Almanac will come to you. From exp rience in 
the past we warn you to keep a look-out for this impor- 
tant little volume. You know how serviceable it is, 
all through the year. You never know just when you 
may want it, but when you do want it, you want it 
badly. It is the publication of the year’s statistics in 
all their details so watch for its coming. 
HE CANNED FOODS WEEK CAMPAIGN—They 
I are trying a really pretentious thing this time in 
the advertising of Quality canned foods, to extend 
over the month of March into April, or about six weeks. 
Quality has been urged and talked about for years and 
undoubtedly the whole basis of canned foods produc- 
tion is today on a very much higher plane of quality 
than ever before. No sane canner deliberately packs 
poor quality, even when urged by some unscrupulous 
buyer who wants something with which to beat out a 
competitor. The poor quality goods are the result of 
accident, we confidently believe, rather than design. 
At least that should be the case because why would a 
man produce a piece of goods which he would not buy, 
nor have any of his friends buy? Twenty-five years 
ago they were able to find “a new sucker” for such 
goods; sell him and never expect to go back to him. 
But that day has passed forever. Canned foods con- 
sumption must today be built upon repeat orders, and 
if your goods are not of the kind that will cause re- 
peat orders you are not packing the right kind. Com- 
petition is too intense now for the shoddy, careless can- 
ner to exist. No one wants anything to do with him, 
neither his buyers, his bankers nor his supply men. 

So its is but natural that the campaign should be 
put on, on the basis of Quality canned foods. The task 
in this is to acquaint the retailers with this fact, and 
. that they must play absolutely fair with the consumers 
when they come asking for quality. 

The campaign promises to be expertly handled by 
men familiar with advertising foods to the consumer, 
and we have a right to expect much from it. It is now 
for all interests to take a hand init. No canner should 
be left out in this big effort., All should feel that it is 
absolutely compulsory on their part to have a share in 
it. The industry is doing it, and you are part of the 
industry, therefore you must have a part init. If it is 
not convenient to take a heavy part in it, send what 
you can, but have your name enrolled as one of the 
boosters in this big campaign. Address the Canned 
Foods Week Committee, National Canners Association, 
Washington, D. C. 


Here’s a good suggestion— 


Paragould, Ark. Jany 31st, 1928 
Gentlemen: 

Find herewith our check for $10 for “A Complete 
Course in Canning.” We want to put QUALITY in our 
1928 cans, and know of no better way than get the book 
and start right. 

By the way, we want to say that OZARKO cer- 
tainly is on the job, and if every section of the coun- 
try was reported like he makes his weekly reports, 
there would be no reason for any canner not being 1n- 
formed on conditions, especially if he was a subscriber 
to your valuable publication. 
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Let ’er come forward by first mail so we can get 
to work. 
' Yours very truly, 
PARAGOULD CANNING CO., 
R. L. Carpenter. 


“BERT” TEED DEAD 


HE industry of this section particularly had a dis- 
I tinct shock when it learned Wednesday morning 
that “Bert” Teed (B. M. Teed), well known anc 
popular canned foods broker of York, Pa., had died 
Tuesday night. Mr. Teed had a severe heart attack at 
the Philadelphia Tri-State Meeting, and while we are 
not told just what caused his sudden death, we surmise 
that it was another such attack. The funeral will be 
held at 1 P. M., Saturday, February 4th, at Strat’s 
Chapel, York, Pa. 

Mr. Teed was a popular man, well thought of by ail 
who knew him, and with a genuine interest in the can- 
ned foods industry and the clients he represented. He 
was possibly the greatest handler of Pennsylvania can- 
ned foods in the business, and he will be sadly missed 
by a very large number of canners who depended upon 
his good judgment and direction. 


WISEMAN JOINS AMERICAN METAL CAP CO. 


ALTER H. Wiseman, fermerly sales manager of 
\ the Opal Department of the Monongah Glass Co., 
Fairmont, W. Va., has resigned from that com- 
pany to become general sales manager of the American 
Metal Cap Company, Brooklyn, N. Y., succeeding Mr. 
P. C. Doyle. 
Mr. Wiseman has already moved to New York to 
take up his new duties. 
He has been identified for years with the glass in- 
dustry in all parts of the country, and brings an ‘unu- 
sually wide experience with him to his new connection. 


CANADIAIN CANNER TO OPEN BIG FACTORY 


EAS, beans and spinach will be canned in large 
quantities at Edmonton, Canada, next year, ac- 
cording to information issued by the Department 

of the Interior at Ottawa. The Broder Canning Com- 
pany, the first of its kind to establish in Edmonton, is 
planning extensive operations at its new plant, which 
will be placed in operation next spring. The company 
has leased some 800 acres of land for vegetable pur- 
poses, embracing properties on both sides of the Sas- 
katchewan River, east of the city. The leased property 
includes some 500 acres on the farm of A. R. Gillies, at 
Clover Bar, which will be seeded to peas next spring. 
Then there are 300 acres on various farms north of the 
Saskatchewan, which it is planned to utilize mainly for 
peas, beans and spinach. Tomatoes will be shipped in 
from the interior of British Columbia for canning. 


FISH RETURNS OF BRITISH COLUMBIA, 1927 


ALMON PACK—The Salmon pack for the Province 

w shows a considerable decrease for the year 1927 
compared with 1926. There were approximately 
1,400.000 cases of salmon put up last year as compared 
to 2,065,190 cases for 1926. The year 1926 was one of 
large production, however, and the vear 1925 showed 
a production of 1,720,620 cases. The decrease last 
year is due greatly to the reduction in the catch of 
pinks and chums. The loss in pinks is accounted for 
by the fact that pinks run heavy every second year. 
The sockeye run has been diminishing proportionately 
for several years, and a relative decrease was shown in 


the run for the year 1927 compared with previous 
years. 


/ 
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goods 


Corrugated boxes cannot be bought as you buy will deliver your merchandise to the customer in 


many other commodities . . . quality strength and the same condition as it was when it left your 
I efficiency of a corrugated container cannot be plant. 
: judged by surface appearance. It is the hidden Gibraltar boxes are designed and built with the 
qualities that make a good carton .. . the reput- proven skill of master craftsmen who know cor- 


ation and integrity of the manufacturer. rugated paper and its application to shipping 


It is a specialist’s job to correctly design a cor- problems. 

rugated box, ECONOMICALLY CONSTRUCT- And our prices are right. 
ED, which will embody all the vital factors nec- 
essary to meet traffic regulation, inter-state ship- 


Mail us your Corrug- 
ated Box specifications and we will gladly send 
you sample box, embodying your requirements, 


ping rules and above all... a package which with our quotation. 
GIBRALTAR CORRUGATED PAPER CO., Inc. 
Bergen Turnpike & 36th St., NORTH BERGEN, N. J. va 
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MEETING OF THE NORTHWEST CANNERS 
ASSOCIATION 


HE fourteenth annual convention of the North- 
west Canners Association was held in Seattle, 
Washington, January 4th, 5th and 6th, 1928. 

The meeting was called to order by President D. 
J. Matthews at 9.30 A. M., January 4th, and a hearty 
welcome to Seattle was extended by Mayor Bertha K. 
Landes. Mrs. Landes certainly knows how to extend 
the welcoming hand. 

Mr. Woolsey Aspinwall, of the National Fruit Can- 
ning Company, of Burlington, Wash., acknowledged 
this welcome, and showed that the fine art of oratory 
has not been lost by canners. 

President D. J. Matthews briefly spoke of the 1927 
season and expressed his appreciation of the help given 
him by the members of the Association. 

Secretary E. M. Burns then gave his annual report 
which dealt at considerable length with the affairs of 
the Association as seen through secretarial eyes dur- 
ing 1927. 

The keynote of this report was the evident in- 
crease in the desire for co-operation on the part of 
members as shown by a desire to co-operate. The Sec- 
retary stressed this point emphatically, that the desire 
to co-operate is becoming more of a fact than a desire, 
a decided improvement. The financial report showed a 
healthy state of affairs, and pack statistics showed a 
general decrease in output, which was entirely satis- 
factory under prevailing conditions. 

The afternoon session was divided into two parts, 
a meeting for superintendents, which was presided 
over by Mr. J. H. Race, of Libby, McNeill & Libby, 
Portland, Ore. At this meeting, which was a great suc- 
cess, addresses were given by: 

Dr. R. W. Clough, of the National Canners Labo- 
ratory, Seattle, on “The Value of Experimental Packs.” 

Prof. E. H. Wiegand, of the Oregon Agricultural 
College, Corvallis, on ‘Maturity a Factor in Grading.” 

Following these addresses questions were invited 
and the subjects received the benefit of considerable 
discussion. 

General discussions on important topics followed, 
the subjects having previously been suggested by the 
superintendents. This was an innovation and decidedly 
a good one. 

Fred Tesch, of Ray Mailing Co., Hillsboro, Ore., 
led the discussion on “The Use of Mechanical Graders.” 

H. H. Larkin, of W. H. Pride & Co., Bellingham, 
Wash., on “Co-operation Between Department Heads.” 

A. Spencer, of Olympia Canning Co., Olympia, 
Wash., on “Small Leaks That Make Great Losses.” 

The meeting was excellently handled by Mr. Race 
and much spirited discussion made the session most 
profitable for all. Next year it will be repeated. 


Cannery executives were in session all afternoon 
and evening. Reports of committee arrangements for 
action in I. C. C. hearings, arrangements for 1928, re- 
vamping of contracts, legislative and other similar mai- 
ters were the subjects under discussion. 

The big attraction at the Northwest Canners’ Con- 
vention is always the “cutting demonstration.” Five 
hundred and three cans of fruits and vegetables col- 
lected during the year by six association inspectors 
were cut and judged by committees. This was done at 
the plant of the American Can Co., and the general re- 
sult is there shown to be an unquestionable im- 
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provement in the pack, and this in spite of the fact that 
1927 fruit was not equal to the 1926 crop. 
The judges were: 
Strawberries, L. E. Abbe, Hunt Bros. Pkg. Co. 
Loganberries, Fred Tesch, Ray Mailing Co. 
Red Raspberries, H. H. Larkin, W. H. Pride & Co. 
Blackberries, S. Whidden, Washington Berry, 
Growers Pkg. Corp. 
Gooseberries, L. A. Brown, Western Ore. Pack. Co. 
Black Raspberries and Miscellaneous Fruits, J. 
Thorp, Oregon Cang. Co. 
Cherries, Fred Kaster, Starr Fruit Prods. Co. 
Prunes, Wm. Rickman, Producers’ Co-op. Pkg. Co. 
Pears, A. Spencer, Olympia Cang. Co. 
Apples, E .F. Arnold, Libby, McNeill & Libby. 
Beans and Miscellaneous Vegetables, E. S. Kale, 
Kale Cang. Co. 


Beets, Carrots and Parsnips, Roy Ingalls, Eugene 
Fruit Growers Association. 


Those interested in cold-pack fruits were taken on 
a tour of the Western Cooperage Co. plant during 
Thursday afternoon, and later were guests of this firm 
at a splendid banquet served at the New Washington 
Hotel. Following the banquet (which shows how well- 
behaved we are in the far West) a busineess session 
was held and sales contracts, pack statistics and other 
matters were discussed. 

Friday, 6th, was entirely an open session, and a 
program of general interest had been carefully ar- 
ranged and went through as scheduled. The attendance 
was excellent, a fact commented on by speakers and vis- 
itors alike. We cannot refrain from pointing out that 
the Northwest meetings have a reputation for attend- 
ance and punctuality. 

The program covered a diversity of topics, and as 
each speaker had been most carefully selected and had 
seriously entered into the preparation of his subject, 
the whole situation proved interesting to all. 

The program was: 


“Marketing Problems,” by R. F. Davidson, Presi- 
dent of the Oregon Canning Co. 

“Research Work During 1927,” by James E. Mc- 
Conkie, American Can Co. 


“Investigational Work of the Bureau of Chemistry 
Laboratories,” by E. M. Chace, Department of Agricul- 
ture, Los Angeles, Calif. 


“Disposal of Industrial Waste,” by H. W. Nightin- 
gale, Department of Realth, State of Washington. 

“Possibilities in Vegetable Canning in Washing- 
ton,” by C. L. Vincent, Washington State College. 

“Safety in Industry,” by Martin J. Flyzik, Supervi- 
sor Safety Division, Department of Labor and Indus- 
try, Washington. 


“Harvesting and Storing of Pears for Canning,” by 
Prof. Henry Hartman, Oregon Agricultural College. 


“Canning Quality of Berries as Affected by Fertil- 
izers,” by H. D. Lecklin, Western Washington Experi- 
ment Station. 


“Loyalty to Our Industries,” by Mrs. Gersha V. 
Haney, Department of Labor, Washington. 

“California and the Northwest,” by Preston Mc- 
Kinney, Canners League of California. 

“Transportation Problems,’ by A. A. Murphy, 
Union Pacific Railway. 

“1927 vs. 1928,” by Frank E. Booth, President 
Canners League of California. 
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MR. CANNER:-—Isn’tit a fact? 


“If quality isn’t in the seed 
It won’t be in the pack---- 


“BLOOD TELLS.” 


ROGERS BROS. SEED COMPANY 
Breeders and Growers 


326 West Madison Street, Chicago, Illinois 


PEAS 


BEANS - CORN 


Hansen Sanitary 


Conveyor Boot 
Hansen Sanitary H 
Pea& Bean Filler an 


HANSEN CANNING MACHINERY CORPORATION 
| CEDARBURG, WISCONSIN 


Manufacturers of 


Hansen Quality Grader 


MASTER-BUILT MACHINERY 


Hansen Automatic Hansen Four Roll 
Kraut Filler Beet Topper 


Corn Filler and Vegetable Filler Tomato 


Hansen Sanitary Hansen Fruit Hansen Sanitary 


er 


| 
= 


14 


“Canned Foods Week and Greetings from Utah,” 
by H. L. Harrington, Utah Canning Co., Ogden, Utah, 
representing National Lanners Association. 


A fitting climax to a wonderful Convention was the 
American Can Co. banquet. Mr. F. P. Kendall, general 
manager for the Northwest, presided, and introduced 
the new officers of the Association: 


President, H. C. Frost, Starr Fruit Products Co., 
Portland, Oregon. 

Vice-President for Washington, J. C. Richendorfer, 
C. S. Kale Cang. Co., Everson, Wash. 

Vice-President for Oregon, H. F. Davidson, Oregon 
Cang. Co., Portland, Ore. 


Then Mr. H. W. Phelps, President of the American 
Can Co., was introduced (as if that was necessary), 
and he was (as always) in form, and gave an excellent 
analysis of the conditions past and present, and made 
excellent deductions covering the future, recommend- 
ing careful practice, intelligent canning and fair deal- 
ing. Decidedly a fine address. 

Mr. Lloyd Spencer, general representative of the 
Seattle P. O., held the interest of his audience with ex- 
cellent dialect stories, well told. 


On Friday noon the officers of the Association were 
guests of the Seattle Chamber of Commerce, at which 
time E. W. Burns spoke for the canners. 

On Thursday noon Mr. C. D. Minton spoke on the 
canning industry before the Young Men’s Republican 
Club of Seattle. 


CONTINENTAL CAN ABSORBS THE U.S. CAN 


LL the industry has been talking about the big 
merger of the U. S. Can Co. into the Continental 
Can Co., but until the thing had actually been ac- 

cofplished we could not mention it. Now we have the 
following statements to give you from the United 
States Can Co.: 

“The large and modernly equipped manufac- 
turing units of the United States Can Company 
will soon be under the management of the Conti- 
nental Can Company, according to an announce- 
~_— of the consolidation that has been recently 
made. 

At a meeting of the stockholders of the United 
States Can Company, held in the general offices on 
January 21st, it was declared to be desirable to sell 
the Continental Can Company, its property and as- 
sets, including the good will, and this will result in 
the dissolution of the company. The absorbing 
company is contemplating but few changes at the 
present time in the personnel or manufacturing 
plans, and the United States Can Company enters 
into the new relationship greatly strengthened by 
reason of the added resources of the Continental 
Can Company without the sacrifice of the personal 
contact that has been so predominately identified 
with the rapid growth of this aggressive company 
prior to the time of its absorption. 

Canner friends of the United States Can Com- 
pany, whose existing contracts and machinery 
leases have been transferred under the terms of 
the merger, will be greatly benefited. Changes will 
made only when the geographic location of other 
factories will attribute better service, and the 
greatly increased facilities of the larger company 
will be at his disposal to assist him in solving his 
varied problems.” 
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And there is this further statement: 


“The stockholders of the United States Can 
Co., at their meeting held on January 21st, voted to 
accept the offer of the Continental Can Co., where- 
by they take over all the assets, including the prop- 
erties and good will, of the United States Can Co., 
the date of transfer of such properties having been 
set for February 7th, 1928. 


To better serve the Pacific Coast factories and 
to take care of its expanding program, the Con- 
tinental Can Co. have also acquired the Seattle As- 
toria Iron Works, Seattle, Wash., manufacturers of 
high-grade can-making and allied machinery and 
equipment. 

With these additional facilities, it places the 
Continental Can Co. in a still stronger position 
than that enjoyed by it heretofore to give its cus- 
tomers the best of product and service.” 


NOTICE 


To the Preferred Stockholders of the U. S. Can Co.: 

Notice is hereby given that the United States Can 
Company, having sold to the Continental Can Company 
its property and assets, including its good will, at a 
meeting of the stockholders of the United States Can 
Company, held at the offices of said Company at 11 
o'clock A. M., January 21, 1928, it was declared to be de- 
pie to, and the corporation did elect, to wind up and 
dissolve. 


Pursuant to the provisions of the 7 per cent cumu- 
lative preferred stock of the United States Can Com- 
pany, the Company will pay or cause to be paid through 
its representatives in dissolution the full par value of 
all of its outstanding 7 per cent cumulative preferred 
stock with unpaid dividends accrued thereon, figured to 
date of February 7, A. D. 1928. 


The payment will be made by the First National 
Bank of Cincinnati, Ohio, Agent for such purpose, upon 
presentation and surrender of your certificates of 7 per 
cent cumulative preferred stock of the company held by 
you, at such bank, properly endorsed for surrender. All 
signatures of endorsement on said certificates must be 
guaranteed by the bank through which you send same 
for collection. 


Dividends will cease to accrue on said stock on and 
after February 7, 1928. 


By order of the Board of Directors of the United 
States Can Company. By O. C. HUFFMAN, 
January 21, 1928. President. 


FARMERS URGED NOT TO EXPAND 


avoiding expansion of production will result in 

improved agricultural conditions in 1928, accord- 
ing to the annual outlook report for 1928 issued Jan- 
uary 29 by the Department of Agriculture. 


The domestic market for 1928 produce will be equal 
or better than that of the present winter, the outlook 
states. Foreign demand for agricultural products will 


not improve, while foreign competition will probably be 
greater. 


General improvement in the agricultural credit 
situation is reported, and a slightly larger supply of 
farm labor at unchanged wages is forecast. By not in- 
creasing acreage over 1927 figures, cotton growers will 
he gg the total return from the 1928 crop, it is pre- 

icted. 


Fe ‘svoicin to balance production with demand while 
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AYARS UNIVERSAL AYARS BEET AYARS BEET AYARS BEET 
FILLER TOPPER QUARTERER _ SPLITTER 


AYARS BEET GRADER 


FULL LINE OF BEET MACHINERY-- 


In addition to the above can furnish you Beet Peeler, Slicer, Steamer etc. 
AYARS MACHINE COMPANY | SALEM, NEW JERSEY 


CORN SHAKER CAN STERILIZER CAN CLEANER FRICTION CLUTCH ANGEL HANGER 


NORTHERN GROWN TOMATO SEED 


We are ee eee and Extensive Grow- 
ers of all. varieties of Tomatoes used by the 


CANNING TRADE 


and are always glad to quote prices, either 
for prompt shipment or future delivery, on 


Bonny Best, Chalk’s Jewel, Earliana, 
Favorite, Greater Baltimore, John Baer, 
Matchless, Paragon, Perfection, Red 
Rock, Stone, Success. 


Our Stocks are unsurpassed for Earliness, Uniformity 
and Trueness to Type and are largely’ used by the 
most critical canners in the trade. 


STOCK PUT UP TO SUIT THE | 
CONVENIENCE OF THE. CANNER 


WE ARE LARGE GROWERS OF ALL SEEDS USED 
BY THE CANNING AND PICKLING anne Surplus of Alaska Pea Seed at Attractive Price 


JEROME B. RICE SEED COMPANY. 


CAMBRIDGE, N. Y. 
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The official summary of the 1928 agricultural out- 
look follows in full text: 

Some improvement in agriculture is expected for 
1928 if farmers avoid expansion of production and con- 
tinue their efforts to balance production with demand, 
according to the annual agricultural outlook report for 
1928 prepared by the Bureau of Agricultural Eco- 
nomics. 

This report presents conditions for the country as 
a whole and will be supplemented by many state and 
regional reports prepared by the agricultural colleges 
and extension agencies in the States to aid farmers in 
planning their operations for the crop year 1928. The 
following recommendations are made from the na- 
tional viewpoint and the conclusions must be modified 
to meet local conditions in many cases. 


A summary of the recommendations on leading 
crops and live stock follows: 

The agricultural industry as a whole may antici- 
pate a domestic market situation for the 1928 produc- 
tion at least equal to that of the present winter, with 
the possibility of some improvement. 


Foreign demand for the agricultural products of 
1928 probably will be no better than it was for those 
of 1927. The purchasing power of foreign consumers 
seems likely to be no greater than during the present 
season, and foreign competition is likely to be greater. 

The agricultural credit situation in most sections 
of the country is somewhat improved over that of a 
year ago. The credit supply in financial centers con- 
tinues abundant and rates on commercial loans and in- 
vestments have shown further decline. 


Farm labor will probably be available in a slightly 
larger supply, at least during the first half of 1928. 
Farm wages and the prices of farm machinery are not 
likely to change, and building materials when purchased 
in quantities probably will be lower than last year. 

Corn acreage for the entire country in 1928 will 
probably show little change from last year if normal 
weather prevails at planting time. With average yields 
a 1928 crop about equal to 1927 may be expected, and 
with the more normal geographic distribution of the 
crop prices are more likely to approach the average for 
the 1926 crop than those which have prevailed to date 
for the 1927 crop. 


The dairy industry appears to be in fully as strong 
a position as a year ago, with indications of only mod- 
erate expansion in production. Domestic demand is 
likely to be maintained during the coming year and 
consumption is likely to continue to increase faster 
than production, so that the increasing foreign supplies 


will be further drawn upon to supplement domestic pro- 
duction. 


Overproduction of sweet potatoes occurred in 1927 
because of continued heavy planting in the Eastern 
commercial region, accompanied by a widespread shift 
from cotton to sweet potatoes in the South. A sub- 
stantial reduction in acreage is needed, and such a re- 
adjustment may be expected to result from the much 
lower price received for the 1927 sweet potato crop 
and from the higher prices of alternative crops. 


Cabbage Acreage Too Large 


Cabbage acreage should be moderately reduced 
to restore the price to a better level. There is no jus- 


tification for continuing the present upward trend in 
acreage. 
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Onion acreage in late or main-crop States, if re- 
duced 10 per cent below the 1927 acreage, would, with 
average yields, result in a crop about the same size as 
that produced in 1925, and would likely restore the 
more favorable price level of that season. In the imme- 
diate shipping States growers would hardly be justified 
in increasing their acreage above that planted in 1927. 

The bean crop of 1927 is apparently fully equal to 
domestic demands and the same acreage with an aver- 
age yield would give a larger crop. An increased acre- 
age would probably result in further reduction in 
prices. 

Fruit production has reached a point where it is 
difficult to market these crops at satisfactory prices m 
years when weather conditions are favorable for good 
yields. In view of the very heavy losses experienced 
when an excessive acreage of fruit trees is planted, 
it is hoped that future plantings will be influenced more 
by the long-time prospects for the fruits in question 
and less by temporary conditions. 

Apple production by commercial orchards for the 
country as a whole will continue to gradually increase 
during the next five or ten years. There is nothing in 
the apple outlook to unduly discourage commercial 
growers who are favorably located and who produce 
high quality fruit at a low cost. 


Peach growers under normal weather conditions 
may expect heavy production and difficult marketing 
conditions during the next few years. The potential 
bearing capacity of orchards in the southern area is 
so great that a considerable reduction in number of the 
older unprofitable trees would result in a higher farm 
value for the crop. 


DOES RESEARCH PAY? 
Tangible Results Permit an Affirmative Answer. 


By The Policyholders’ Service Bureau, Metropolitan 
Life Insurance Company, 1 Madison Avenue, 
New York City. 


BOUT five years ago in New England a live and 
A representative group of business men in non- 
competing lines organized among themselves a 
research association. Eleven companies comprised the 
group, which included a machine tool builder, a pub- 
lishing house, a chain cotton mill owner, a tanner, a 
textile machinery house, a rubber goods manufacturer, 
and several others. The annual value of their com- 
bined products totals more than $150,000,000. They 
pool business information and exchange intimate facts 
about their methods and costs. They are candid about 
their errors and shortcomings. Their staff members 
compare notes with one another, they make rounds of 
inspection of one another’s places of work. Profitable 
ideas come from facts in the possession of the team 
members which are assembled for the common good. 
An irrefutable illustration of the value of this research 
plan is found in the experience of, two members who, 
after a report of one sub-committee on internal trans- 


portation problems, effected a saving of $35,000 a year 
in each case. 


There can hardly be found a stronger argument 
for organized fact-finding, co-operating for new knowl- 
edge and mutual help in its application. 

This interesting research experience was described 
by Meyer Bloomfield, Consultant of the Policyholders 
Service Bureau of the Metropolitan Life Insurance 
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The Check 


SK ANY SOUTHERN CAN 
customer about Southern 
Cans and Southern Service. 


Check your experience against 
his. 


You will find there is only one 
answer: 


JointheSOUTHERN FAMILY 
to assure future Can require- 
ments being taken care of as 
you would expect. 


Remove all worry as to your 
Can Supply by using 


SOUTHERN CANS IN 1928 


ing been the first of the large Sanitary 
Can Manufacturers to adopt the GOLD 


| We take pride in the fact of our hav- ! 
SEAL rubber gasket exclusively. 


Specialists in Service. 


Southern Can Company 


GIBBS INDUSTRIAL BUILDING 
Baltimore, Maryland 
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Company, at the annual dinner of the Attleboro, Mas- 
sachusetts, Chamber of Commerce. During his talk 
Mr. Bloomfield defined research as the most vital word 
in our language, representing the most dynamic of all 
organization and economic functions. 


Research in business is another application of the 
modern lines of idea of keeping individuals and com- 
modities well as practiced by many of today’s leading 
physicians, who are devoting their services to prolong- 
ing the lives of the healthy as well as treating the ail- 
ing. 

It has been the mistaken conviction of many 
smaller manufacturers that research is a luxury and 
an overhead that undoubtedly did some good for large 
corporations that could stand the expense. The drama- 
atic research work and accomplishments of large con- 
cerns has somewhat tended to obscure the fact that 
science and the methods of science are the most dem- 
ocratic of all human instrumentalities, asking only to 
be used. A tremendous amount of data on an almost 
inconceivable variety of subjects is available, and it 
only remains for the individual whether a small or 
large concern, to assimilate it and apply it to specific 
problems. 

The value of research in the conduct of business is 
emphasized when one considers that today three types 
of busineess strategy are receiving the greatest atten- 
tion. They are: 

The strategy of location. 

The strategy of unique product, such as that based 
upon a patent. 

The strategy of utility and quality. 

It is the last of these that is arousing the interest 
of practically all intelligent business men in the face of 
present-day competition. To successfully meet the 
challenge of business strategy calls, obviously, for good 
management which may be summarized by the follow- 
ing characteristics: 

Foresight; that is, seeing the problem ahead. 

Planning; that is, charting an appropriate course 
of action. 


Control; the direction of the planned course to the 
desired end. 

The achievement of these three characteristics of 
good management and make them spell business suc- 
cess, calls for definite knowledge based upon facts. 
Business men must substitute foresight for hunch, in- 
formation for opinion, knowledge for gossip, and hard, 
cold facts for tradition. 


OPPOSE ANOTHER EXPENSIVE CORN BORER 
CAMPAIGN 


DMINISTRATION of the $10,000,000 campaign 

A against the European corn borer in 1927, de- 

scribed as ineffectual, was the basis of opposi- 

tion against appropriation of a similar amount for the 

same purpose in 1928, offered January 25 by Repre- 

sentative Frank Murphy. (Rep.), of Steubenville, Ohio, 

and Ray Campbell, a farmer, of Harmon, Mich., before 
the House Committee on Agriculture. 

Mr. Campbell expressed approval of the position 
stated on the preceding day by Henry G. Fohlman, of 
Napoleon, Ohio, namely, that while opposed to the bill 
introduced by Representative Fred S. Purnell (Rep.), 
of Attica, Ind., to authorize another $10,000,000 cam- 


paign fund, he did not disapprove of research work 
for control of the borer. 
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Asked by Representative Charles Adkins (Rep.), 
of Decatur, Ill., whether the farmer would have cooper- 
ated if the corn borer work had been intelligently ad- 
ministered, Mr. Campbell said: 

-“T think that’s right.” 


Mr. Campbell also endorsed testimony submitted 
to the Committee by Representative Murphy, on be- 
half of former Representative Charles Knight, of Ak- 
ron, Ohio. Mr. Knight’s statement ascribed the situa- 
tion in corn borer control work “chiefly to administra- 
tion,” and likened the scene at Toledo at the outset of 
the corn borer campaign to conditions prevailing in the 


camp of General Grant prior to the siege against 
Vicksburg. 


“For my own part,” Mr. Murphy stated, “I believe 
the discontent in parts of Ohio to be a case of admin- 
istration. Farmers in my district are deeply inter- 
ested in corn borer control, and I don’t want the intelli- 
gent farming population of Ohio to be misrepresented 
before the Committee to the contrary. I will vote for 
another appropriation to keep the borer down.” 

A tendency to squander money on investigations 
of no account and no value were ascribed to the Depart- 
ment of Agriculture by Mr. Campbell. He said he pre- 
ferred to clean up his own farm and not have the Gov- 
ernment pay him for it. . 

“The corn borer will not destroy the corn belt of 
the United States,” said Mr. Campbell. “I think crop 
rotation will solve the problem.” 

Mr. Campbell read an agreement drawn up by 
himself and other farmers from Ohio and Michigan, 
opposing a $10,000,000 appropriation for clean-up work 
and a $2,000,000 appropriation for scouting. The state- 
ment pointed out that farmers were already taxed for 
agricultural experiment stations that were conducting 
research in methods of control. 

Mr. Campbell quoted the director of scientific work, 
Dr. A. F. Woods, of the Department of Agriculture, as 
saying that methods of borer clean-up employed in 
1927 were impracticable. 

The editor, Frank Holmes, of the “Nevada News,” 
of Nevada, Ohio, argued that rational rotation of crops 
and intelligent cultivation of the soil were all the con- 
trol necessary for the corn borer. 


PROVINCE OF BUENOS AIRES, ARGENTINA, EN- 
COURAGING DEVELOPMENT OF PRE- 
SERVED FRUIT INDUSTRY 


HE Department of Agriculture of the Province of 

Buenos Aires has announced its decision to com- 

mission a group of experts to visit the principal 
fruit growing centers of the Province for the purpose 
of instructing growers in the most effective methods of 
“industrializing”’ their products, according to a report 
of November 21, 127, from Assistant Trade Commis- 
sioner Mason F. Ford, at Buenos Aires, Argentina. 


An abundant fruit crop is forecast for the coming 
season, and it has been the past experience of growers 
that in bumper seasons fresh fruit prices reached such 


low levels that their net returns were less than in lean 
years. 


It is now proposed to encourage growers to desic- 
cate and preserve their products, as better profits can 
be had from jams and dried fruits thaan from fresh 
fruit sold on a flooded market. 


| 
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“We excel Our Labels 
in‘Designs | are the Highest Standard 

of Areigtic for Comny eial Value. 

~ Ask for our Superior Line for your Fancy Grade. 


| Stecher Lithographic ©. 
Rochester, N'Y. 
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PHILLIPS CAN COMPANY 


MARYLAND’S MOST MODERN CAN PLANT 


Manufacturers of: 


Packers’ Cans 
Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, Md., U. S. A. 


McStay st Box Sealer 
The McStay Lightning Box Sealer, for- ‘ sl 
chine Company, Los Angeles, California, 


merly manufactured by the McStay Ma- A. K. ROBINS & CO., Inc. 

is now made exclusively by us at our 

Lombard and Concord Sts, 
Baltimore, .. Maryland 


Baltimore factory. This machine is made 
for all sizes corrugated and solid fibre 
shipping cases. The high quality of the 
McStay Lightning Box Sealer will be 
maintained by us as when manufactured by 
the original patentees. 


Manufacturers of Machinery for Canners, Preservers and Bottlers. 
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NORTHWESTERN COLD PACK FOR 1927 AND 1926 1927 1926 
Strawberries 1927 1926 30 gallon tins, 4 plus 

50 gallon bbl., no . 870 272 30 gallon tins, 5 plus 
50 gallon 1 plus Loganberries. 
50 gallon bbl., 114 plus 
50 50 gallon barrel, no sugar................... 1,980 4,379 
ra 1.853 165 50 gallon barrel, 1 plus 1.................... Zn 
50 50 gation barrel, 2:plus 1 173 
1 at 372 “411 30 gallon barrel, no sugar................. 78 11 
2 3.262 g39 30 gallon barrel, 2 plus 50 

50 gallon barrel, 2 plus 3,367 17,681 Blackberries. 

50 gallon barrel, 3 plus 1................... 547 424 1,543 8,167 

50 gallon barrel, 4 plus 1.................... =  ieeme 50 gallon barrel, 2 plus 1..................000 50 31 

50 gallon barrel, 5 plus 1.................06 nen 50 gallon barrel, 3 plus 1..................... 75 100 

30 gallon barrel, no 50 gallon barrel, 4 plus 120 (10 

5 gallon cans, NO 5 gallon cans, no 215 341 

5 gallon cans, 2 plus 3,699 497 

5 gallon cans, 3 plus 8 5 gallon cans, 3 plus 765 600 


Canners Seed Peas 


3 | Our unexcelled seed stocks and our vigilant supervision 
ee of their reproduction insures you a superior canned product 


GALLATIN VALLEY SEED COMPANY | 
BOZEMAN, MONTANA é 


Let us quote for contract growing or for prompt shipment 


The National Color Printing Company, Inc. 


N 
© | 


916-924 E. MONUMENT STREET BALTIMORE, MD. 
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Associated Seed Growers, 


Comprising 


JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED COMPANY 
N. B. KEENEY & SON, INC. 


Growers of Seeds for Canners since the inception 
of the Canning industry. 


DEPENDABLE STOCKS 
DISTINCTIVE SERVICE 


We solicit your orders for prompt shipment 
or under future contract. 


Main offices, New Haven, Connecticut 
Branches in Nine States 


PHILLIPS SALES CO. 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
industry. 

Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 


391-399 WEST-SPRING STREET 


‘ THOM. A. SCOTT MANAGER OF THE Gen. Mor: 
= CHISHOLM-SCOTT CoO. 
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1927 1926 1927 1926 
Black Raspberries. 14,405 7,822 
50 gallon barrel, no SUgAL...........:cc00  sesseees 353 Recap.—30 Ib. tins. 
50 gallon cans, 2 plUs 400 
R. S. P. Cherries. 
50 gallon barrel, 3 plus 1...................6 
5 gallon cans, 3 plus Recap.—50 gal. cans. 
R. A. Cherries, Ptd. 
50 gallon barrels, no sugar................ 
ee Ceres MARKET FOR AMERICAN CANNED AND DRIED 
runes. 
30 lb. tins, 5 plus 1 100 WITZERLAND offers a very good market for the 
Currants. ] 249 : 297 S sale of American canned and dried foods, accord- 
50 ee 9 rongey ey 1 ing to a report of December 21, 1927, from Amer- 
50 3 ican Vice Consul J. T. Sherman, at Berne. The United 
50 States is the leading furnisher to Switzerland of dried 
St 43.898 32.399 fruits, which enjoy a steadily increasing sale in that 
arket. The bulk of the imports of dried fruits from 
, the United States consists of California apricots, 
Markberrice 1,788 980g apples, evaporated pears and raisins. 
_ regard to canned foods, statistics show a steady 
increase in the imports of canned fruits into Switzer- 
land from the United States, and prospects are good for 
SINS sscanisnnirresininnianoniionseincninniinnnsete 250 297 continued increases and greater participation of Amer- 
38 ican exporters. The following canned fruits from the 


United States enjoy good sales in Switzerland: Cali- 
69,424 82,013 fornia canned apricots, peaches, pears and canned 


Recap.—30 gal. bbls. prunes, and whole and sliced pineapple and pineapple 
Red Raspberries............ssssssssssssssssseeees 126 83 Imports of canned vegetables into Switzerland con- 
OOS ella 78 61 sist chiefly of California asparagus branches and aspar- 
41 agus tips. France is the leading supplier of canned 
3 vegetables in Switzerland, but the United States ranks 
a very close second. 
812 573 Imports of canned fish into Switzerland from the 
Recap.—10 gal. kegs. United States consist of California sardines, salmon, 
Strawberries sseeeeeteneeeseeeeeneeeseeeseeeeeseneees 372 411 and salmon trout. France and Portugal are the chief 
Red Raspberries eecennevsenecnsrssensosesonsessos 26 100 suppliers of Switzerland and the imports from these 
LOganberries ............seeseeeseessesessseeseeers 7 7 two countries consist of sardines and tuna fish. The 
13 imports from the United States show a steady increase 
and in spite of competition a regular demand is more 
405 531 than maintained. 
Recap.—5 gal. kegs. California canned fruits, vegetables and fish, as 
Strawberries bbiehebeensogbooesbonsbebbaenseeebpbesse 3,262 830 well as dried fruit are retailed at prices varying from 
LOgAanber4ries ..............scscsssessssesensnsenes 164 176 25 to 30 per cent above the cost price, duty paid at 
3 426 1.081 In addition to the commodities above mentioned; 
' ' anchovies, pate de fois gras, lobster, radishes, salads, 
Recap.— gal. cans. stuffed olives, pickled onions, and chutney are all foods 
Strawber7ies ..........-sersscsressseesssensenevsees 5,244 4,363 which are used extensively in Switzerland as “hors d’ 
Red Raspberries ieitiiasesaheincihthbsbiatiideienctapuibbss 4,378 884 oeuvres.” If attractively canned and bottled by Ameri- 
I il a 818 809 can packers, all these foods could be marketed through 
EAT 2,732 1,438 the same channels used for the sale of other American 


‘ 
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EXPERTLY DESIGNED BY LABEL SPECIALISTS 
WILL 


Help Sell Your Product 


CONSULT OUR TRADE MARK BUREAU 


NO NEW BRAND SHOULD BE ADOPTED WITHOUT CAREFUL INVESTIGATION. THE COMPLETE 
HISTORY OF ALMOST A MILLION BRAND NAMES IS ON FILE IN OUR TRADE MARK BUREAU. 
WE SEARCH RECORDS AND HELP SAFEGUARD AGAINST INFRINGEMENT. THIS SERVICE IS FREE. 


The United States Printing & Lithograph Co. 


Color Printing Headquarters 


SS BEECH ST. 439 CROSS ST. 70 No. THIRD ST. 
CINCINNATI, OHIO. BALTIMORE, MD. BROOKLYN. N. Y. 


Have A Clean Sani- Well! When It 


Kook-More Koils 


t a ry P la nt a Cooper Steam Jacketed Kettles Co mes To S h a Rk 1 n g 


Copper Steam Tilting Kettles 


Indiana Pulpers 
The Indiana Slush Pump Improved Brush Finishers Corn The 
will dispose of all your Indiana Paddle Finishers’ } - 
waste and sewage. In- Indiana Corn 
vestigate it’s properties. Shaker 


Does that to perfection 
P and it won’t harm a label. 
Take it right to the rick 


or pile. It’s mobile. 


Indianapolis, Indiana 


Indiana Grading Tables 

Indiana Continuous Pumpkin Wilters 
Pulp Pumps 

Enameled & Cypress Tanks 

Steam Traps 

Steel Stools 


SLUSH PUMP 
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PLAN TO ESTABLISH NEW CANNING FACTORY 
AT ST. JOHN, NEW BRUNSWICK, CANADA 


XPERIMENTS are being made at Maugerville, on 
the Saint John River, under the direction of the 
Dominion Experimental Farm, to ascertain if a 

sufficient quantity of small fruits and vegetables can 
be raised in the vicinity to justify another canning 
factory besides the one at Coldbrook near Saint John, 
according to a report of January 1, 1928, from Ameri- 
can Consul R. Wormuth, at St. John. 

There have been planted there one-half acre of 
strawberries, one-eighth of spinach, one acre of beans, 
and one acre of corn. The planting and cultivation 
costs including fertilizer, seeds and plants, labor, etc., 
are being closely kept and to this will be added the costs 
of harvesting, transportation to the plant of the West- 
ern Packing Company at Coldbrook, and canning there. 
Those costs will then be averaged over a period of four 
or five years, and if it is found that a fair profit is 
shown, the Maugerville folks intend to take up this 
project. 

The Western Canners-Maritime, Limited, with a 
plant at Berwick, Nova Scotia, and one at St. John, New 
Brunswick, have, of late, entered the Maritime field on 
a substantial scale, it is stated, in the distribution of 
canned fruits and vegetables as well as jams and jellies, 
according to American Consul Erik W. Magnuson at 
Halifax, Nova Scotia. 


MALAYAN PINEAPPLE PRODUCTION, 1927 


HE estimate of actual production of pineapples in 

Malaya during the past season is 310,000 cases, 

according to a report of November 9 from Amer- 
ican Consul J. H. Bruins, at Singapore. This includes 
the fruit which ripened in the May-August period, some 
of which was canned in September. The production 
was considerably lower than anticipated in May, 1927, 
when it was estimated that production would reach 
400,000 cases. It is believed that the smallness of this 
production is attributable more to weakness in price 
— than to any shortage in the amount of fruit can- 
ned. 

Practically all of the Malayan production of canned 
pineapple is consumed in Great Britain. A small 
amount goes to Canada. Only very small amounts are 
shipped to the United States, these shipments consist- 
ing mainly of 5-pound cans for use in confectionery. 

The price of Malayan pineapple throughout 1927 
has been weak. The nominal sales prices for the three 
principal grades as quoted in Singapore papers have 
been as follows ever since the early part of 1927: 

No. 114 incubes (case of 48 tins), U.S. gold............ $4.11 
No. 114 in slices (tall, case of 48 tins), U. S. gold.. 3.97 
No. 114 in slices (squat, case of 48 tins), U.S. gold 3.73 

At the present time the London offering price is re- 
ported to be approximately the equivalent of the fol- 
lowing figures: 

No. 114 in cubes (case of 48 tins), U.S. gold.......... $3.41 
No. 114 in slices (tall, case of 48 tins), U. S. gold.. 3.12 
No. 21,4 in slices (squat, case of 48 tins), U. S. gold 2.97 

Inasmuch as exports have continued at a good rate, 
it is evident that many sales must have occurred at or 
near the latter quotations. 

The estimate of the association on the production 
period October 1, 1926, to September 30, 1927, is 
1,200,000 cases. At 72 pounds per case, this amounts 
to 43,200 short tons. 

It is estimated that production will reach 1,300,000 
cases for the year October 1, 1927, to September 30, 
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Here's a better way 
fo wash tomatos 


HOROUGH washing 

with minimum waste 
is possible with Monarch 
Rotary Washers because 
the revolving reel is made 
up of round bars and the 
h fruit is not subjected to 
any cutting surfaces. 


Monarch 
Rotary 
Washer 


Literature explains. 


all that is good in awasher 


S.O.RANDALL'S SON 


BALTIMORE, MARYLAND 


Syrupers .. Exhausters .”. Continuous Cookers, etc. 


KNAPP 
LABELERS 
and BOXERS 


For over 30 years 
the standard ma- 
chines of the Can- 
ning Industry. 


Chicago 

Baltimore 

San Francisco 

Salt Lake City 
Hamilton, Ont., Can. 


FRED H.KNAPP CORPORATION 


LABELING and BOXING MACHINES 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEWJERSEY 
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HERCU LES Sanitary Flexi ble Steel Gnveyor 


Used by Canners for every pur- 


pose: on sorting tables, scalders, 


washers, exhausters, etc. 
Made of best galvanized ribbon steel. 


Standard widths - 12, 18, 24, 30 inches - carried in stock. Other widths, made to 
order. One inch mesh - also half inch mesh. Strong, durable, labor saving and 
efficent. Runs smoothly, lies flat and does not climb the pulleys. One hundred 
percent sanitary. 

Made up in one hundred foot rolls, or less. Can be easily taken apart and made 
into any length conveyor. Extra cross wires supplied with each roll. © We know 
it gives satisfaction - our customers tell us so. Your dealer has it. 


Manufactured by 


La Porte Mat & Manufacturing Company 
La Porte, Indiana 


CORN SHAKER 


BERLIN 
CHAPMAN 


CORN MACHINERY 


Berlin-Chapman Company 
Berlin, Wis. 


CORN WASHER 


BELT CONVEYOR TRIMMING TABLE 


CORN MIXING SYSTEM 
COMPLETE LINE OF CANNING MACHINERY FOR ANY CANNING PLANT 
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CIRCLE HOIST AND CRATE 
CUT CORN ELEVATOR 
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1928. At 72 pounds to the case, this would amount to 
46,794 short tons. The producers seem to be of the be- 
lief that they have encountered uusually hard condi- 
tions during the past year, and are planning for a 
slightl larger production. 


NEW DUTY ON CANNED SAUSAGES AND CHO- 
RIZOS IN CUBA 


HE new Cuban duty on canned sausages and cho- 
I rizos (a small bologna), which changes from an 
ad valorem to a specific basis, is very hard upon 
the trade in these materials, according to a report of 
December 27, 1927, from Commercial Attache Freder- 
ick Todd, at Habana, Cuba. A very large distribution 
of 10-cent cans of sausages by a large American firm 
has been practically cut in two because it will be neces- 
sary now to sell these cans at more than 20 cents each. 
They sold all through Cuba, being purchased for 10 
cents by poor families. The increase in price will be 
very difficult to overcome. 

The same thing is true of chorizos. One of the 
large American companies opeerating here thinks that 
the Cuban-Spanish treaty puts the duty on cherries 
back to what it was before. The officers of this com- 
pany have read the clause in the treaty referring to 
the most-favored-nation treatment to be accorded to 
the natural products of Spain, and they interpret this 
as meaning that all of the natural products of Spain 
and subsidiary countries can come in at the old duties. 
This interpretation of the treaty, however, is not re- 
ceiving serious consideration by the other members of 
the trade in this area. The general belief holds that 
any efforts toward revision of the present duty on can- 
ned sausages and cherries will meet with very little 
success, as there is much talk among trade circles of 
development of the local meat industry. 


FOR SALE 


The undersigned will offer for sale at public 
auction on the premises at Greenwood, Indiana, on 
Saturday, February 25th, 1928, at ten A. M., Cent- 
ral Standard Time, the following: 


A complete canning plant equipped for packing 
Peas, Corn, Tomatoes, Catsup, Chili Sauce, Lima 
Beans, Beets, etc,. located at Greenwood, Indiana. 
This plant is in good physical condition, with new 
boiler plant, and a large amount of new equipment. 
The majority of the buildings comprising this plant 
are of brick, saw-tooth roof construction. Excel- 
lent warehouses and one-half mile of private rail- 
road switches. About twenty-two acres of ground. 


This plant is situated eleven miles south of 
Indianapolis, on the Pennsylvania Railroad, in an 
excellent farming community. Acreage can be 
easily obtained. 


Terms: Cash, or part cash and part time, at 
the option of the purchaser. For particulars, ad- 
dress: 


HARRY MCCARTNEY, RECEIVER FOR 
THE SEARS & NICHOLS CANNING Co. 
Chillicothe, Ohio 


THINKING ABOUT 
1928 ? 


When you and your 
associates plan for 


the new year, think 
of A-B. 


When you study 


your balance sheet and your high 


labor costs, think of A-B. 


When you make your plans for a more 


economical operation of your canning 
plant, think of A-B. 


A-B’s are specialists in canning factory 
equipment. A-B’s engineers can show 
you how to produce better quality with 
less labor. They are doing it for Del 
Monte--Libby--Cudahy--and other well 
known and sucessful canners. 


Whether you are in this class or not, 
A-B.can help you produce a quality that 
will sell more readily. 


Why not let A-B solve some of your 
problems ? 


Write our nearest office today. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baltimore, Md. 

844 Rush Street, Chicago, III. 
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Auction 


One of New Jersey’s 
Best Canneries To Be Sold 
at Executors’ Sale. 


The undersigned, Executors of the last will of } 
Samuel J. Kelty, deceased, will sell at public ven- 
due, the canning factory plant of testator, situated }} 
at Quinton, Salem County, New Jersey, on } 
THURSDAY, MARCH IsT, 1928, AT Two O’cLOCK IN 
THE AFTERNOON, AT THE CANNING PLANT. 


The Canning factory plant is well equipped with | 
modern machinery, and for years the well-known f[ 
brand of tomatoes to the trade ‘‘DEFY THE WORLD’’ | 
have been manufactured here. The plant is situ- ] 
ated on a lot of land, containing 4 and 65-100 acres, 
and has a spur or siding from the West Jersey & 
Seashore Railroad into the plant. 


| The plant is equipped with first class modern 
machinery, namely, 2 80h. p. boilers, 1 35h. p. jf 
engine, Anderson-Barngrover No.3 cooker, Ayars |} 
| automatic rotary filler, 2 300 gallon jacketed copper jj 
blocked tin lined kettles, 1 350 gallon copper kettle, | 
2 60 gallon jacketed copper kettles, 2 500 gallon 
coil cook tanks, boilers, pulleys, belting, lease ff 
from the American Can Company of New York } 
for its can closing machines for a period ending | 
December 31st, 1930. 
} All machinery is conveniently placed in the plant |] 
for economy and efficiency. 
Also the right to use in the manufacture of to- 
matoes the well-known trade brand of the testator |} 
known as ‘“‘DEFY THE WORLD.’’ 
Quinton is located in one of the best farming }f 
portions of Salem County, and the soil is well adapt- 
ed for the raising of tomatoes, pumpkins, beets, 
and spinach. The buildings consist of the peeling }j 
and canning plants, packing and storage warehouse 
and boiler house, all in good state of repair. | 
This plant by order of the will must be sold at }} 
public sale. 
For information regarding the plant inquire of }f 
Harlem B. Kelty, Quinton, N. J., or Powell & } 
Erickson, Bridgeton, N. J., or Joseph C. Bowden, | 
Auctioneer, Shiloh, N. J., Phone Bridgeton 612 R2. 


[ signed ] Isabella B. Hires 
Harlan B. Kelty, 
Surviving Executors. 
| Powell & Erickson, Proctors, 
| Bridgeton, N. J. 
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Are You Losing Money 
By Using Field Crates? 


We do not know of a single 
canner who has used the % 
field Hamper who has _ changed 
back to crates. 


Our long list of pleased custom- 
ers is our best salesman. 


Planters Mfg. Co., Inc. 


Portsmouth, Va. 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 
Loans arranged thro’ affiliated organization at lowest 
rates consistant with collateral available. 


SERVICE 
General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 


Eliminate causes 
of flats'and'sours’ 
G insure sanitary 
cleanliness~~~ 


Cleans Clean 


Sanitary Cleaner Clean’ 


NG. 


WWW 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Mad. 


J 


27 
| | 
% Field Hamper 
| : 
Bee 
| : 
| 
| 
| 
| 
Ik 
le) VES 
The }-B-Ford Co. Sole Manufacturers, Wyandotte, Mich. 
| 
| 
| 1} 
| 


28 THE CANNING TRADE 


February 6, 1928 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery 


FOR SALE— 


1-No. 5 style C. Peerless No. 10 Exhauster 
1-Jeffrey-Wescott Peeling Table 
1-M & S Potted Meat Filler 
1-Kern Finisher ; 
1-Ayars Universal Tomato Filler 
Canning Machinery 
Third & Dillon Sts., Baltimore, Md. 


FOR SALE We are dismantling a Viner Station and 
offer 3 Chisholm-Scott Viners with White Feeders to- 
gether with Field Conveyors, Scales and all equip- 
ment for Viner Stations, including steam engine and 
boiler. 

Oswego Preserving Co., 
Oswego, N. Y. 


FOR SALE 
1 Huntley Tomato Washer 
1 Huntley Tomato Scalder 
1 Huntley Blancher 
2 Smith Kraut Shredders 
1 Smith Kraut Cutter 
1 Sprague Pulp Machine 
1 Ayars Can Filler for Tomatoes (New Style) 
1 Ayars No. 3 Tomato Filler (Old Style) 
1 Wright No. 10 Hand Filler 
1 Peerless Syruping Machine 
1 Kerns Tomato Finisher 
1 Rotary Pump 
1 150 Gallon Copper Kettle 
3 Berlin Process Kettles 
6 Large Kraut Tanks 
1 Paper Box Making Machine 
1 — Machine with”Type and Setter (almost 
new 


Address Niagara Packing Corp., Newfane, N. Y. 


FOR SALE—Eight Anderson-Barngrover Six Hundred 
Can Continuous Cookers, fully equipped with tem- 
perature controls and recording thermometers. Will 
sellin units of two, four, six and eight. Wire or 
write, 

Kentucky Canning Co., 
Paris, Ky. 


FOR SALE — 


One Ayars Tomato Washer. 
One Robins Tomato Peeler. 
One Ayars Universal Tomato Filler. 
One Ayars Exhauster. 
One Berlin Cooker and Cooler. 
This is a complete, modern_line of Tomato machinery 
almost new and guaranteed to be as good as new in 
every particular. Reason for selling is that we have 
four lines and only need three. 

G. L. Webster Canning Co., Inc., 


Cheriton, Va. 


FOR SALE—1 Monitor Spinach Washer, new in 1927, 
has been used lessthan10 hours. New machine guar- 
antee against defects. 

1 Monitor Thistle Washer, for use on peas, lima 
beans or cherries. Has been used two seasons. 

1 Podder for handpicked peas or limas, beans. Will 
pod 50 cases No. 2 cans per hour on limas, and better 
than this on peas. 

1 Monitor Grading Shoe with several sets of screens, 
just the thing for a small packer of Lima Beans. 


Taylor & Caldwell, Walkerton, Va. 


FOR SALE 


Four Hamachek Viner Feeders, in good working 
condition, make low price if sold soon. 
Gaston Canning Co., Gaston, Ind. 


FOR SALE 
4 Practically new, Robins make 40 x 60 Process Ket- 
tles complete with thermometers and steam gauges 
and crates $125.00 each. Equipped with Tagliabue 
controllers, $25.00 extra. 
3 Model M Sprague Corn Cutters, $200.00 each. 
1 Hill deep well pump with steam pumping head, 
complete with sufficient pipe for 200 ft. well, $150.00 
4 500 gallon Cypress Tanks, $40.00 
1 Sprague Rotary Tomato Washer, $150.00 
The aboue machinery is priced for quick sale. Crating 
and loading included, F. O. B., Penna, R. R. Maryland 
shipping point. For further information apply to 
Address Box A-1545 care of The Canning Trade. 


FOR SALE— 
1 Monitor String Bean Cutter 
1 Ayars Rough Beet Grader 
1 Ayars Finished Beet Grader 
1 Stirling Beet Peeler 
1 Stirling Slicer. 


Fogg & Hires Co., Salem, N. J. 


Machinery—Wanted 


WANTED —To buy Knapp Labeler adjustable for No. 2 
and No. 3 cans. 


Address Box A-1540 care of The Canning Trade. 


WANTED—String Bean Cutter, Blancher and Washer. 
The C. H. Musselman Co., 
Biglerville, Pa. 


WANTED—One small, one medium and two large 
Chisholm-Ryder Bean Snippers. Must be in good 
condition. 


Address Box A-1544 care of The Canning Trade. 
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For Sale—Seed 


FOR SALE—Indiana Canners Association Indiana-Balti- 
more Tomato Seed that we offer, subject to previous 
sale, at $4.00 per pound c. o. d. or cash with order. 
This is the Seed we have been so successfully growing 
and improving for many years under the supervision 
of Purdue University Agricultural Experiment Station, 
and has attained a wonderful reputation. Nothing is 
spared that will aid in raising the high standard of 
this seed. Indiana Canners Association, 


Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


FOR SALE—Tomato Seed. Radebaugh and Marglobe 
Tri-State grown seed, produced from parent seed stock 
furnished direct by the originator of each variety. 
This seed is grown and produced under the supervi- 
sion of the University of Maryland. The advice and 
suggestions of Federal authorities in the U. S. Depart- 
ment of Agriculture are also followed. Every effort 
is exercised and every precaution is taken to produce 
prime seed of the best known canning varieties. The 
Marglobe being wilt resistent is recommended for all 
localities in which wilt is prevalent. 

Prices, Radebaugh $4.00 per pound, Marglobe $5.00 
per pound, cash with order or c. o. d. 
Direct inquiries to F. M. Shook, Field Secretary. 


Easton, Md. 


FOR SALE—100 bushels Country Gentleman. 
100 busuels Storwell’s Evergreen Seed Corn. 
1000 bushels Narrow Grain Seed Corn. Prices and 
samples at your request. 
H. M. Crites & Co., 


Circleville, Ohio. 


FOR SALE—2000 bushels Alaska and 1000 bushels Per- 
fection Seed Peas, 1927 crop, Wisconsin grown excell- 
ent quality, field rogued and hand picked seed, true 
to name and type. Equal to any Seed produced any- 
where by any Seedsman. Will have samples at the 
Auditorium Hotel, Chicago during the Convention. 

Valders Canning Co., 
Valders, Wisco sin 


For Sale——Factories 


FOR SALE—Canning Factory of the late L. P. Haviland 
including machinery, established brands and good will. 
L. P Haviland Canning Co., Inc. 
Camden, Oneida Co., N. Y. 


FOR SALE--One line Corn Plant, complete, at Mount 
Pleasant, Del. 
Canning Plant at Aberdeen, Md., tomatoes, Tomato 
pulp and corn. 
Ice Plant at Aberdeen, Md. 
H. P. Strasbaugh, 
Aberdeen, Md. 
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WANTED -—Position as manager or processor. strictly reliable 
quality packer of peas and full line of vegetables, fruits and table 
condiments in tin and glass. Qualified to make plans for new 
plant or remodeling. Married man with family and 39 years of 
age. A-1l references as to ability, moral integrity, dependability 
and reliability. Available for immediate engagement. 

Address Box B-1528 care of The Canning Trade. 


POSITION WANTED—By married man as manager or superin- 
tendent of a plant packing Tomatoes, general line of Fruits and 
Berries, Corn or Peas. Can install, operate and repair modern 
machinery used in such plants. Best references. Available at once. 

Address Box B-1532 care of The Canning Trade. 


POSITION WANTED—Superintendent wants position anywhere. 
This man is a quality pea packer and American machine operator. 
Best of references. 


Address Box B-1538 care of The Canning Trade. 


POSITION WANTED- By canner of 30 years experience on all 
kinds of fruits and vegetables bar none. Best of reference from 
past employers. Well acquainted with all canning machinery 
and can install same if desired. If interested, 

Address Box B-1542 care of The Canning Trade. 


WANTED—Position as assistant bacteriologist. Young man, coll 
ege graduate. Thorough knowledge bacteriology, chemistry. 
Two years experience. 

G. H. Kenndy, 1739 G St., N. W., Washington, D. C. 


POSITION WANTED—By married man 39, with long standing 
reputation as factory manager. Has been associated with one of 
the largest canners for the last seven years packing a full line. 
Have had a life’s experience and know the business from A to Z, 
including field work. Know how to produce quality at a minimum 
cost and thoroughly experienced on factory equipment and install- 
ation. Open for position as manager superintendent or produc- 
tion manager. A-1 references. 

: Address Box B-1543 care of The Canning Trade. 


Help Wanted 


WANTED—Man having experience in manufacturing and selling 
cans for various food products; one with ability to put over a 
new proposition. Give education, experience, references and 
salary expected. 

: Address B-1541 care of The Canning Trade. 


WANTED—You to take advantage of our liberal offer of a six 
months course in up-to-date methods, processes and formulas of 
a full line of commerical and home canning for fifty dollars. For 
further particular address, 

Commerical Canning Courses, Inc., 
19388 W. Michigan St., Indianapolis, Ind. 


—Since 1913— Reference: National Bank of Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


Positions— Wanted 


POSITION WANTED—Plant manager and expert processor. 
Have had fifteen years experience in the canning of chicken and 
meat products, both tin and glass, soups, chinese products, etc. 
Have had charge of the purchasing of all raw materials, perfect- 
ing formulae and installing of complete plant equipment. 

Iam 38 years offage. Married. 
Address Box B-1537 care of Tne Canning Trade, 
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CAN PRICES | 
A Saving In Cost 


amounting to 


$5,563,405.44 -1928 Season Prices 


has been returned to Canners who have been The American Can Company announces the 


carrying their fire insurance with following term contract prices, F.O.B. its 
factories, for Standard Sizes of Sanitary 
Cans for the Central and Eastern parts of 
CANNERS EXCHANGE SUBSCRIBERS the United States: 
at 
$14.85 per M. 
WARNER INTER-INSURANCE BUREAU ES 2067 “ « 
LANSING B. WARNER Incorp. 
155 East Superior Street 
Chicago, Illinois | American Can Co. 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


Side Seams in a Single Blow 


Bliss’? Lock Seamers 


ond abels? housewife seams on round or tapered cans. 
oa 0 enjoy your product. 


Inside or outside seam. ° 


They are built in a number of 
sizes to take care of every require- 


H GAM SE & BRO, machine in any can 


3 GAMSE BUILDING — Builders of the 300 a minute line : 
| BALTIMORE MARYLAND E. W. BLISS CO, BROOKS 


o U.S. A, 
Sales Offices { Detroit, Cleveland, Chicago, Cincinnati, 


Philadelphia, New Haven, Rochester 


| GAMGR'C Ih 
LABELS 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some few 
may take less for a personal reason, but these prices _repnenens, the general market at this date. 


Baltimore figures corrected by these Brokers: Thos. J. Meehan & Co. E. re. & Co. ) Howard E. Jones & Co. 


(8) A 
New York prices corrected by our Special Correspondent. fIn column headed N. Y. indicates f. o. b. factory. 
Canned Vegetables CANNED VEGETABLES PRICES—Cont’d CANNED FRUITS—Continued 
Balto. Balto. N. Y. 
ASPARAGUS*—(Calif.) SAUERKRAUTt Seconds, Yellow, No. 1.35 _ 1.45 
Balto. N. Y. Selected Yellow, NO. 1.75 
White Mammoth, No. 2% No. 80 Pies, Unpeeled, No. 110 1.20 
Peeled, No. 214... 3.50 1.00 1.15 Peeled, No. 3 
Large, No. 214 3.65 1.05 1.20 Unpeeled, No. 
Peeled, No. 2%.. 3.50 oO. 3.25 3.75 Peeled, No. 10 4.75 4.90 
Medium, No, SPINACHt PEARS§ 
Green Mammoth, No. 2%. 3.50 No. 3 1:30 1.45 
Medium, No. 24 No. 3 145 1:60 Seconds, No. 3, in 
3.50 SUCCOTASH$¢ Stas. “Syrup....... 130 
3.00 No. 70 1.80 
Small, No. 1 SQ. 2.80 3.00 (Green Gorn, Dried Limas) 1.30 2.35 
BAKED BEANS} (Triple) No. 2 (with Tomatoes). 1.20 sus Standard, Nor 
Plain, No. 1 .65 SWEET POTAT . 
No’ 2 "75185 OESt PINEAPPLE®* 
Standard, No. 2 85 Bahama, Sliced, Extra, NO. 1.75 
In Sauce, v-.. No. 2% .. 1.10 1.20 Grated, Extra, NO. 1.75 
No. 2 90 No. 3 1.20 1.30 Sliced,’ Extra Std., NO. socom 
No. 3 1.40 1.50 No. 10 3.75 4.00 Grated, Extra Std., NO. Qusccse suc awn 
BEANS? Fancy, No. Sliced, Extra, No, 2.16 
Stringless, Std. Cut Green, No. 21.20 1.30 ce 
td. Cut Green, No. 10... 6.00 6.50 at Grated, Extra, No. 2...... 
Std. Cut Wax, No. 10.. No.2 W Crushed, Extra, No. 10.............. 7.25 10.00 
Std. Green, No. 1.50 1.75 6 Ga RASPBERRIES* 
Std. White and Green, No. 10.. 7.25 4.00 Red, Water, No. 
Soaked, No. 2 -90 Standard, "No. 1 52% ....... Black, 
Std. No. 4.25 Out "30 ater, No. 10........... 
Baby, No. 2 1.75 1.85 F. 0. B’ Go Preserved, No. 2 
12-15, No. 2 1.10 1.20 No. 3... Extra, Preserved, 
10-12, No. 3 1.45 snecose F. 0. B. Co 1.22% 1.30 Extra, Preserved, No. 2 scone 2.50 
90 1.00 No. 4.00 4.10 Standard, Water, 
is Co 3.65 4.10 FRUITS FOR SALAD* 
Sliced, No. 10 4.50 5.00 MATO PUREE? Fancy, No. 2% i 
CARROTS? Std. 1, ey Whole, Stock... No. 10s 13.75 
0. ole Stoc i 
St. Sliced, No. 2 .90 1.00 Std. No.1, $8 Canned Fish 
No. 10 4.00 4.50 No. 10, Trimmings... 3.40 ROE* 
ce 0. oz. 1.10 
Diced, No. 10 4:00 4.50. Canned Fruits 15 oz — io 
: tandard, No. 2, Factory, 18 1 
Fancy” shoeper, 130 APRICOTS* (California) ovetense 
Std. Crushed, No. 1.02% 2.50 2.30 Standards, 4 oz 1.30 1.45 
Bx, Std. Crushed, No. 10 oz 295 
F. 0. B. Co 1.05 1.15 BLACKBERRIES§ Selects, 6 oz 340 
No. 2 1.35 1.45 SALM Ne 4 
Standard, Split, No. 1,00 1.15 No. 10 3.50 3.25 
Split No. 3.25 3.60 No. 2, Preserved 1.65 1.80 Cohoe Tall, No. 
Standard, No. 2 92 1.10 EBERRIES§ at, No. 
No. 45 5.00 Maine, No. 2 2.50 Pink, ‘Tall, No. 
9 1.15 No. 10 13.00 11.50 Columbia. 4.75 
No. 10 4.65 5.10 at, No. % 2.65 
CHERRIES§ Chums, Tall 
OKRA AND TOMATOES+ Standard, Red, Water, No. 1.40 1.55 Medium Red, 2.50 
1.25 «(1.90 ia Dry, No. 2 1.70 
Red Pitted, No.’ 10 13:00 13.25 Wet, No. 1, 1.85 1.75 
our Pitte e SARDINES—Domestic, per Case 
No. 1 1 ‘Sieve, No. 2... Standard 2.50 F. Fastport, Me., pack 
No, 2 "sieve, 1.30 1.70 Fancy, No. 2% 3.20 if Oil 
GOOSEBERRIES§ ¥% Tomato, Carton Ou 
No. 3 Sieve, NO. 1.20 Standard, No. 2 1.10 1.20 Mustard, Keyless $4.25 
OP No. 10° 5.50 5.50 % Key, Carton........ 
Co 1.10 1.15 PEACHESS§ % Mustard, Keyless... 
California Std No, 2%, Y. 2.00 1.90 $4.75 
No. 3 Sieves NO. 6.00 Choice, *o. 2:10 TUNA FISH—CGalifornia, per 
No.4 Sieve, No. 6.25 Fancy, No. 2.35 White, 8.00 
No. 4 .80 Extra Sliced Yeliow, No. 1.20 White, %s 13 50 15.00 
E “Std. No. 2 Sieve, No. ‘i oe. Standard White, No. 2c 1.40 1.50 White, 1s 25.00 
PUMPKIN Extra Standard White, No. 3... 1-75 1.90 Blue Fin, 1s 14.00 
Standard, No. 3 1.00 1.10 1.30 1.45 Strined, 6 25 
1.30 Extra Standard Yellow, No. 3...... 1.90 Yellow, is 
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Canners Show Increased Confidence Since the Conven- 
tion—Small Orders to be Made to pay Higher 
Prices—Buyers Careful to Keep Market From 
Advanccing—Hardly Enough Tomatoes. 

Corn Quiet and Firm—Peas Advancing 


MUCH FIRMER FEELING—tThe outcome of 

the visit of the canners to the Chicago Conven- 

tion is that they feel very much more hopeful 
as regards the spot canned foods situation, and are 
very much stronger in their opinions as to the value of 
what goods are left. They had opportunity there to 
compare holdings with fellow canners, and they learned 
that these are much lighter than they had thought. 
Quite a number of canners said they had no trouble in 
getting any amount of busines they wanted at present 
prices. It was this feeling among the canners which 
caused such activity among the buyers and their rep- 
resentatives in trying to get possession of goods. The 
game was to try to find some canner willing to take 
the business at going prices; but it was not an easy 
game. And when a canner consented and accepted the 
business tendered, he almost immediately regretted his 
action, and figuratively kicked himself for having been 
talked into selling. In fact some of them seemed 
rather “wrothy” about it. 


So it may be written down now that the industry 
as a whole realizes that supplies of spot goods are in 
such small compass that there would seem to be no 
doubt but that prices must considerably advance, long 
before new goods can possibly be produced. In none 
of the lines is there a surplus that might be said to 
weight heavily on the market and in many of the lines 
there would seem to be grave danger that the supply 
will not see the market through. 

And they have awoke to another feature: that 
they have been selling the small orders, which have 
been usual, at too low prices, because of the size of the 
orders. We have called attention to this before, but 
in the scramble for business it was overlooked. The 
canners, as a body are wholesale sellers, and rightly 
considered no buyer ever expects to purchase a few 


cases, or even a single carload, at the price of normal 
wholesaleing, for several carloads. When they come 
into the market for small lots they expect to pay the 
small lots price, and they should pay it. The canners 
are awake to this and intend to ask an advanced price 
for small orders. And thatisasit shouldbe. All that 
is needed to make this a general condition of sale is a 
little backbone by the canners. They should advance 
the market price not less than 5c per dozen if the buyer 
wants a small lot, and in doing that they will be most 
modest and not at all in line with general merchandis- 
ing conditions. If we went to the paper manufacturer 
and tried to buy small lots at the ton price, we would be 
hooted out of countenance. As a matter of fact in 
small lots the paper dealers charge 25 per ecnt more 
than list prices, and all expect this, and have to pay it. 
The same thing should be true regarding the selling of 
canned foods, and the canners must, and are awakening 
to this. If they insist upon buying in small lots, re- 
quiring frequent shipments, let them pay the small 
lot prices. It costs you more to handle the goods in 
this way and you have a right to compensation. 

The Market—It would seem that there has been 
more actual buying and trading than generally sup- 
posed. Much of this has been on the quiet order, be- 
cause the buyers are trying to keep the market from 
advancing against them. They see the day coming 
quite clearly, but they want some supplies before it ar- 
rives. On the other hand more and more canners are 
withdrawing from the market, or what is equivalent 
marking their holdings up about 10c per dozen, and 
they know that they will get it, a little later if not now. 

Tomatoes—It seems the buyers are very low on to- 
mato stocks. This item was so long neglected and its 
prices dragged so long that buyers began to think they 
would be able to get their supplies at any price they 
chose to name. Now it is realized that holdings are 
hardly enough to keep the market going until new 
goods can be packed. Even Virginia canners have ad- 
vanced their No. 2s to 80c, and that is about as low a 
price as can be found in any section. Most holders of 
good stock are asking 85c to 95c. It might be said that 
the market is 90c on this size today. And that is a 
good selling price, and probably the bulk of the hold- 
ings will go out at that price. 

No. 3 tomatoes were very lightly packed in all sec- 
tions this past season, in fact the Tri-State region, it 
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would seem, packed about all the 3s put up, other sec- 
tions resorting to the 214 size. And here stocks are 
light. Prices of $1.20 make the intending buyer look 
carefully. The market is at $1.2214 and mostly at 
$1.25, with not a few holding at $1.30. Extra stand- 
ard 3s are quoted from $1.85 up. No. 10s seem to be 
variously quoted from $3.60 to $4.75 for the extra 
standards. Tomato holders are all very firm in their 
ideas and want full outside prices. 

Corn has not been in as good demand as might have 
been expected. There is some trading and the market 
is firm, but the holders do not seem to be anxious sell- 
ers. It is said that all standard whole grain and shoe- 
peg corn in this section has been cleaned out, and buy- 
ers will, therefore, be compelled to consider the extra 
standards and better grades. The West is standing for 
full market prices. Standard whole grain corn is of- 
fered as a bargain at $1.05; extra standard shoepeg is 
held at $1.20, and fancy at $1.25 to $1.35. Some little 
crushed corn is quoted at $1 for standards, but most 
holders want $1.05 and $1.10 for extra standard. 

Pea canners act as if they were confident of their 
market. It has been sometime since they could find 
any amount of standard peas, and the hunt now is for 
extra standards at the price the buyers would like. Just 
how hard it is to size up the market might be shown by 
two sales slips we saw, one for 100 cases extra standard 
No. 2 sieve at $1.10, and another lot of 110 cases, also 
110 cases extra standard No. 2 sieve, at $1.50. It is 
things like this that make the buyers tear their hair. 
In the same way extra standard 3s have sold from 95c 
to $1.30, and extra standard 4s have sold from 90c to 
$1.20. Write your own market on such actual sales. 
The whole market is generally on the advance. 

String Beans promise to become heirlooms. From 
every section of the country come reports that all 
stocks have gone, and it is a job now to find any canner 
who has any, regardless of the price offered. This ar- 
ticle has worked itself into a dangerous position, as al- 
ready we hear of great preparations for next season’s 
output. The market on stringless beans is what you 
wish to ask. 

Other items of canned foods are quite extensively 
commented upon in other market reports in this issue, 
and there is no need to repeat here. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Market Back: to Normal After Convention—Buyers 
Taking Regular Allotments of Futures—To- 
matoes Firm—Corn Quiet—Steady 
Movement in Peas Sar- 
dines Advance. 

New York, February 2, 1928. 
ORMAL —Things are getting back to normal after 
the Chicago Conventions, and the market tone 
has suffered somewhat, as had been expected. 
Busineess has shown improvement, and the statistical 
position of the market has firmed up materially. Job- 
bers have come into the market for stocks in moder- 
ately large quantities. There appears to be a general 


tendency to “buy often and keep orders scattered” in 
order to hold down prices as long as possible, and this 
policy has been successful in most instances. Futures 
are being quoted on a number of items, but thus far 
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there has been little “open market” trading, although 
it is understood that a considerable volume of packea- 
to-order business has been placed by private label dis- 
tributors with their regular sources of supply, these 
contracts being surrounded by the usual precautions; 
in the case of California fruit, for example, providing 
that prices to be named by the packer will bear a cer- 
tain relation to the opening price basis of the Packing 
Corporation. Sardines are higher, and the entire can- 
ned fish list is firming up somewhat, doubtless in anti- 
cipation of the usual accelerated movement during the 
Lenten season. 

Tomatoes Firm—Canners have been successful in 
maintaining the market at recent advances, and con- 
siderable business has been put through at the new 
basis. Quotations in effect during the past week were 
80 to 82!4¢ for 2s, $1.20 to $1.25 for 3s, and $3.60 to 
$4.00 for 10s, all f. 0. b. cannery. Futures are not yet 
offering in a general way. Western packers are re- 
ported holding firm at 90c for 2s and $1.25 to $1.30 for 
3s at the canneries. 

Corn—Quiet trading in the markets for standard 
corn has continued in evidence. Prompt shipment corn 
ranges $1.05 to $1.10 per dozen, with but little demand 
in evidence at the moment. Prices for futures are well 
held, with canners’ holdings light and buyers operating 
hand-to-mouth. A little talk regarding future corn 
business is heard in the trade, but none of the represen- 
tative canners have as yet made known their price 
views for the coming season. 

Peas Go Well—There has been a steady movement 
on stanard peas, and $1.10 appears to be bottom, with 
some sellers’ ideas working up around $1.15. Unsold 
stocks held by the canners are not large, and there is 
talk in some quarters of the market of a price of $1.20 
to $1.25 by the time new pack becomes available. Stocks 
of extra standards are also rather short. Holdings of 
fancy grades appear adequate for the current needs of 
the trade, prices at canneries being about in line with 
the opening basis. While some packers are understood 
to have given their large buyers a price on 1928 pack 
peas, nothing has developed in this connection as yet in 
the open market. 

Sardines Advance—Some of the Maine sardine 
canners are quoting the market on a higher basis, and 
it appears probable that the entire market will move 
up. Stocks are small, and while current demand is 
light, jobbers are expected to come into the market in 
a larger way to take care of their requirements for the 
Lenten season. Californias are firm, with the pack 
light and cannery holdings relatively small. 

California Fruits—Jobbers are looking for ad- 
vances on cherries and pears, and the market for apri- 
cots and small fruits is also strengthening. Peaches, it 
is understood, are still in rather large supply on the 
Coast, and buyers are looking for concessions when en- 
tering the market for this item. There has been a good 
inquiry for the other fruits, however, with distributers 
endeavoring to cover their requirements before the ex- 
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pected advances in price materialize. According to re- 
ports circulating in the trade, some business on 1928 
California canned fruits was put through during the 
progress of the recent Chicago meeting, although not 
at firm prices. Holdings of California fruits in the local 
jobbing market have tightened up somewhat, with 
fewer offerings for resale being made. 

Salmon—Coast sellers appear to have worked the 
market for pinks back to a basis of $81.75, after the re- 
action towards the close of 1927, and most offerings for 
Coast shipment are now being made on that basis. Local 
buyers are not as yet interested at that figure. Reds 
can still be bought at $3.10 Coast, although some pack- 
ers talk $3.25 as an inside quotation. Chums are strong 
and in light supply. Jobbing demand for salmon in the 
New York market has not yet opened up, although the 
usual spring buying is expected to get under way 
shortly. 

Tuna—Short deliveries on yellowfin are being 
made by some packers, and the Coast market on this 
grade, and tonno as well, as reported bare of stocks in 
first hands. Packing operations are sporadic, with can- 
ners shipping out tuna practically as fast as packed. 
Offerings of tuna locally are small, and prices are high, 
resulting in a curtailed movement, particularly on the 
higher qualities. 

Limas Firm—With the 1927 pack of fresh lima 
beans practically a thing of the past, interest is turning 
to the outlook for 1928. While no general opening has 
as yet taken place, one Southern canner is reported of- 
fering 1928 pack on future contracts on the basis of 
$2.25 per dozen for fancy extra tiny, with fancy tiny 
quoted at $2.00 on 2s and $1.40 for 1s. Tens are quoted 
at $12.50 for extra tiny and $11.00 for tiny, all at the 
factory. 


Shrimp—tThere has been better buying of shrimp 
over the past week, and the market appears strong at a 
minimum of $1.60 per dozen. Canners’ holdings are not 
large, and there is relatively little stock available in the 
resale market here. 

Stringless Beans—A well-sustained demand for 
standard cut green beans has been in progress over the 
past fortnight, and this has tended to keep the market 
in strong position. Bottom appears to be $1.10 per 
dozen, with more canners holding at $1.15 for good 
quality standards. 


Chains “Whoop It Up”—So far as the local chain 
stores are concerned, there is no percentage in waiting 
for the national canned foods campaign to get under 
way. A number of the leading chains have been featur- 
ing canned foods extensively in their advertising ever 
since the first of the year, and have devoted the best 
part of their display space to canned foods. The com- 
parative low prices which have been prevalent on many 
of the most popular items in the canned foods lines dur- 
ing the past several months have offered an opportunity 
which the chains have been quick to seize upon. Good 
quality standard tomatoes have been freely sold in the 
chains for as little as 8c a can, with corn and peas 
pushed out at anywhere from 10 to 15c a can. Prices 
on fancy quality canned foods, in most instances, are 
lower now than for many years back, and the chain 
stores have been increasing their turnover materially 
asaresult. As far as the trade in the metropolitan ter- 
ritory is concerned, the chains “have taken the play 
away’ from the retail grocers. One significant feature 
of the present situation is that many of the chain stores 
which formerly ran heavily to so-called “fresh” vege- 


THE CANNING TRADE 


February 6, 1928 


tables have been cutting down their activities in this 
direction, and concentrating more heavily on canned 
foods. This would seem to be in direct opposition to 
the trend reported from other sections of the country. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


The Big Convention—Corn Is Firm and Selling—Some 
Peas Moved—Good Demand for Tomatoes. 
Novel Convention Planned. 


ENERALITIES -The Big National Canners Con- 
©& vention is gone and the local brokers and buyers 
are trying to get back into their stride, and are 
succeeding pretty well, I learn, as I have heard of a good 
renewal of activities in the canned foods market. I had 
a good time at the Convention meeting old friends, and 
friends of the canning industry, from all parts of the 
—- Therefore, I feel this week as the Poet Moore 
wrote: 
“T feel like one who treads alone 
Some banquet hall deserted; 
Whose lights are fled, whose garlands dead, 
And all but he departed.” 


It was a great Convention, and the setting and en- 
vironments were the most attractive, convenient and 
elegant the Association has ever had. The attendance 
was large, but it was well taken care of, and I have not 
met anyone who was not well pleased who attended the 
Convention. If the national conventions could be held 
here in Chicago at a time of year when the weather was 
mild and the lake beaches and bathing could be enjoyed, 
there would be no more ideal place to be found. That 
is why the conventions of the Western Canners Associ- 
ation are enjoyed and well attended. They are held in 
April and November, and Chicago is at its best at those 
periods, though May and October would be a little bet- 
ter from climatic and weather consideration. As it is, 
I, as Secretary of the Western Canners Association, 
cannot get the members to vote to meet at any other 
city, though I take a vote on location twice a year, pre- 
vious to each Convention. The central location, acces- 
sibility, low rates of railroad fare, unsurpassed hotel 
facilities and business contacts all seem to hold our 
conventions to Chicago. 


Canned Corn—The market for canned corn has 
hardened as to prices since the Convention last week. It 
was shown by statistics produced that the spot stocks 
in first hands are much lower than was supposed, and 
there has been some important buying by Chicago 
wholesalers this week, and they have been paying can- 
ners prices, as they had to do so in order to get the 
goods. Prices have not materially advanced, but con- 
cessions from the prices named last week are not ob- 
obtainable. 


Canned Peas—There has been some selling of can- 
ned peas this past week to Chicago wholesalers. Statis- 
tics produced at the recent Convention showed that 
there is a larger spot stock of canned peas in first hands 
than of corn, but not enough larger to cause any solici- 
tude on the part of holders that the entire supply will 
eh go out clean before the new pack comes on the mar- 

et. 

Canned Tomatoes—tThere is a fairly good demana 

for canned tomatoes, and there is still some warehouse 
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stocks of standard quality in local warehouses which 
controls prices practically. There is a demand from 
wholesale grocers for fancy quality of tomatoes in 2s 
and 3s, also in No. 10 size cans, but brokers report that 
buyers are very hard to satisfy as to quality on these, 
as they are wanted for their private labels and buyers 
are quite exacting on that account. 

Items of Interest—I hear than the April conven- 
tion of the Western Canners Association will be held 
largely for discussion and conference of the canners 
with each other, and that it is therefore going to be 
called a “Speechless Convention.” It will, however, not 
be a “talkless convention,” but the canners are arrang- 
ing to do their own talking, as to which they are well 
competent. 

There will, therefore, be no big program speeches, 
but the time will be devoted to canners and their prob- 
lems and their solution. A large portion of the conven- 
tion time has heretofore been devoted to listening to 
speeches from philosophers who think they can make 
shoes better than the shoemaker, but who have never 
made any. 

The April convention of the Western Canners’ As- 
sociation will be held just previous to the planting of 
the chief canning crops, and the research survey which 
will be conducted before that convention, and reports 
which will be made will probably have an important in- 
fluence in arranging and adjusting the acreage of the 
various crops to be planted. 


| THE OZARK MARKET 


By OZARKO 
Special Correspondent ‘The Canning Trade.” 


More Sales in January Than in All November and De- 
cember — Tomato Prices Show. Firmness — Not 
Enough Goods to Supply Demand—Some In- 
terest in Beans—Future Prices on String 
Beans—Tomato Acreage Plentiful But 
Canners Holding Off—Quality 
Packing to be the Plan of 

Canners in 1928 
Springfield, Mo., February 2, 1928. 


EATHER—The month of January opened with 
W a “blizzard,” with temperature about 10 degrees 

below zero, but this lasted only afew days. The 
last three weeks in the month the average temperature 
was about four degrees above normal. Taking the 
month as a whole, weather conditions were very satis- 
factory, indeed. 

Sales—There were more cars of tomatoes sold dur- 
ing the month of January than the total sales of No- 
vember and December. A good many tomato canners 
sold out all their holdings during the month of January. 

Tomato Prices—While canners holding spot toma- 
toes here and there were firm in their prices on spot 
2s standards at 80c, 8214c and 85c factory points, the 
principal sales during the past week have been at 75c to 
7714c¢ f. o. b. factory points. Whether or not any more 
cars of 2s standards can be bought below 80c, is very 
uncertain. There were a few cars of No. 214 sub- 
standards or seconds sold during the past week at 
$1.05, but on the other hand, sales of good standards 
in this size were made at $1.10. No. 3 standards are 
still held firm at $1.25, and the few cars of 6/10 stand- 
ards remaining unsold cannot be bought below $4. 
Spot tomatoes in No. 1 standard 10-oz. cans are in very 
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limited supply—canners present market prices 50c to 
5214¢ factory points. 

Canners’ Holdings—The number of cars of spot to- 
matoes remaining in canners’ hands, unsold, in the 
Ozark packing district has been materially reduced. 
We are now quite satisfied that there will be more de- 
mand for spot tomatoes than the canners of the Ozarks 
will find it possible to supply during the late winter and 
spring months. This will prove a great disappoint- 
ment to jobbing grocers west of the Mississippi River 
who draw all their supply of tomatoes from the Ozark 
packing district. 

Market Tendency—There is a much stronger feel- 
ing among canners who are holding spot tomatoes, and 
these canners expect 2s standards to reach a minimum 
price of 85c in the near future, and 90c in the early 
spring months, if there are any spots remaining unsold 
in the district at that time. 

Spot Beans—There has been practically a clean-up 
on spot green beans in cans of all sizes, and if there is 
any left in canners hands at all, it would only be small 
part carlots, available only for shipment in cars with 
spot tomatoes. 

Future Beans—Some canners are out with prices 
with prices on future stringless green beans; No. 214 
standard cut, 90c; extra standards, 85c; No. 10 stand- 
ard cut, $4.50; extra standards, $4.75. Very few can- 
ners will pack any whole beans, but would likely pack, 
in a limited way, on orders only. No. 2 standards, 
$1.05; extra standards, $1.10; No. 10 standards, $5.25; 
extra standards, $5.50. There seems to be a growing 
demand for canned foods of all kinds in small cans, and 
it is more than likely some of our green bean packers 
will pack some cut beans this season in the No. 1 stand- 
ard 10-oz. cans, No. 1 tall, 15-oz. cans, and perhaps 
No. 308, 17-oz. cans. These last three sizes mentioned, 
however, will more than likely be packed on orders sold 
as futures, only. 

Tomato Acreage—Canners all over the district 
seem to be very slow in their efforts to contract tomato 
acreage for the 1928 pack. These canners tell us that 
they anticipate no trouble whatever to contract all the 
tomato acreage they desire for this year’s pack. There 
seems to be some variations in the price the canners are 
willing to pay on contracted tomato acreage, depend- 
ing upon the locality and whether their factories are 
located at a railroad station, or off in the country five 
or ten miles. 

Marglobe—We mention the Marglobe variety of 
tomatoes here for the reason that this is a new variety 
for our district. Where the Marglobes were grown 
last season in different parts of the Ozarks, canners are 
speaking highly of this variety in the matter of quality, 
size and productiveness. There is now every evidence 
that the Marglobe will be one of the most popular varie- 
ties grown in the Ozarks for the 1928 pack. 

National Convention—A larger number of canners 
from the Ozarks attended the National Convention in 
Chicago last week than has been the custom in the past. 
These canners have returned home with a much better 
feeling of confidence as to their possibility to make 
some profit out of their 1928 pack of tomatoes than 
they started out felling early in the year. Every can- 
ner with whom we have talked seems to have made up 
his mind to strive harder than ever before to pack 
Quality Tomatoes, figuring closely on the cost of pack- 
ing, and hold his finished products for a price that will 


yield a reasonable margin of profit. 
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Buying—Jobbers continue to buy spot tomatoes 
in single carlot purchases, whereas the same jobbers a 
few years ago would buy in blocks of five to ten cars at 
a time. We are wondering if this is the system that 
the average jobbing grocer expects to continue indefi- 
nitely. Every reasoning buyer should know that he 
cannot expect to continue to buy canned tomatoes at 
prices that shows the canner a loss, instead of a profit. 
Of late years the big consuming demand for canned to- 
matoes has been during the late winter and spring 
months, and jobbers knowing this should come into the 
market at once and buy their full requirements of spot 
tomatoes to run them until the new pack is ready for 
shipment. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


. Stocks Show a Little Lighter Than Expected—Canners’ 
Stocks Not Large—Interest Centering on 
Bartlett Pears—Hawaiian Pineapple 
Firm—Banker Makes Im- 

portant Gift. 
San Francisco, February 2, 1928. 

HE MARKET—tThe canned food market is still 

without special interest, and business during the 

past week has been running along largely without 
executives, many members of both the canning and the 
wholesale grocery trade having joined the hegira to 
Chicago to attend the Conventions. Inventories have 
been completed and in general stocks in the hands ot 
both retailers and wholesalers are a little lighter than 
was anticipated, so heavy has been the consumer de- 
mand of late. Canners are not holding large stocks, 
thanks to the cutting down of the pack in 1927, and 
some lines are in quite small compass. There are plenty 
of cling peaches in the better grades to be had, but 
stocks of some of the lower grades are light. Just now 
special interest is centering on Bartlett pears, and some 
sizes and grades are sold up. The No. 10 size seems 
rather difficult to locate, and there is considerable scur- 
rying around to get needed stocks of these. Canners 
still have fairly large holdings of green asparagus, and 
in their efforts to move this vegetable some price reduc- 
tions are being made. Consistently low prices and a 
marked reduction in the pack from original estimates 
have resulted in a decided firmness in the market for 
Hawaiian pineapple. Stocks of this fruit are none too 
plentiful and a close cleanup is promised. 

Important Gift—An announcement of great inter- 
est to the farmers of California was made recently 
when President W. W. Campbell, of the University of 
California, stated that Dr. A. P. Giannini, founder of 
the Bank of Italy and the Bancitaly Corporation, had 
presented the state institution with $1,500,000 for the 
establishment of the A. P. Giannini Foundation of Ag- 
ricultural Economics, the largest gift ever made to the 
cause of agriculture in the United States. Dr. Giannini 
in a few years has raised the Bank of Italy, San Fran- 
cisco, from obscurity to the rank of third place among 
the financial institutions of the United States, and has 
become known as the man who does not care for money. 
The amount involved in the gift represents five per cent 
of the earnings of the Bancitaly Corporation during the 
past year, and was the sum offered Dr. Giannini by the 
board of directors for his services. One-third of the 
gift will be used in erecting a building on the Univer- 
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sity campus and the rest will be devoted to the founda- 
tion itself. The activities of the foundation will em- 
brace the great field of agriculture and will have to do 
with such subjects as: 

-“The economic consideration of increased produc- 
tion which results from improved seed, improved nur- 
sery stock, improved livestock and methods of farming, 
all brought about largely through researches conducted 
by colleges of agriculture and from the use of improved 
farm machinery. 

“The economic consequence of over-production and 
under-production arising from unusually favorable or 
unfavorable seasons. 

“Relations between conditions existing in the 
farming industry and the general economic conditions 
prevailing in the nation and internationally. 

“The methods and problems of disposing of farm 
products in the markets of the world on terms and con- 
ditions giving the maximum degree of satisfaction to 
the growers. 

“Economic conditions which concern the individual 
farmer and the members of his family.” 

The creation of this agricultural foundation as a 
compliment to Dr. Giannini is particularly appropriate, 
3 “ boyhood was spent on a farm in the Santa Clara 

alley. 

Canned Foods Week—Preliminary steps in the in- 
auguration of a national advertising campaign to in- 
crease the consumption of canned peaches were taken 
a few days ago, when a meeting of officers of the Cali- 
fornia Canning Peach Growers, members of its confer- 
ence and advisory boards, advertising experts and state 
marketing officials was held at San Francisco. The or- 
ganization represents more than 50 per cent of the free 
tonnage of cling peaches in California, which produces 
about 95 per cent of the world’s supply of canning 
peaches. At this gathering E. R. Williams and Curtis 
Lindley, Jr., of Modesto; R. C. Ingram, of Gridley, and 
H. Russell Robbins, of Yuba City, were elected a com- 
mittee on advertising. They have already launched a 
survey of all the needs of the industry for an outline of 
the campaign to be undertaken. A committee was also 
chosen to make a study of standardization problems, it 
being unanimously agreed that there is a need for bet- 
ter systems of standardization and can labeling than 
now exists. This committee consists of G. C. Galbraith, 
of Yuba City; E. M. Smith, of Marysville, and Will Mar- 
tin, of Reedley. Included among the speakers at the 
gathering were Don Francisco and C. 8. Beatty, of the 
national advertising firm of Lord & Thomas & Taylor. 
Charts were displayed showing that California oranges 
and lemons and Hawaiian canned pineapple have main- 
tained high prices with consumption and production 
practically at a level since launching nation-wide adver- 
tising drives. The two most important factors that re- 
ceived attention were: The need of standardization of 
grades and labels in order to let the consumer know ex- 
actly what is being obtained in purchasing canned 
peaches, and the need of an advertising campaign to 
carry the message of the California canned peach to 
the public. 

Coast Notes—Honey held the stage recently at the 
the American Honey Producers League and the Cali- 
fornia State Beekeepers Association. Exhibits were 
Witcomb Hotel, San Francisco, with an exposition by 
made from eleven Western States. 

A public hearing will be held in the State Building, 
San Francisco, February 14, by the Industrial Welfare 
Commission of California, for the purpose of consider- 
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ing and acting upon the maximum number of hours of 
work consistent with the health and welfare of women 
and minors engaged in the fruit and vegetable canning 
industry, and the standard conditions of labor de- 
manded by their health and welfare. 

California canners learned with regret of the death 
recently of Philip D. Code, accountant for the State 
Railroad Commission, and member of a family connect- 
ed with the early-day canning history of the State. The 
business was first conducted under the name of Code, 
Elfelt & Co. and P, D. Code & Co., and in more recent 
years as the Code-Portwood Canning Co. The name 
no longer appears in the list of California canners, the 
business having been taken over by H. G. Prince & Co., 


THE CANNING TRADE 


37 


of Oakland. Philip D. Code was directly connected 
with the canning business until a few years ago. He 
succumbed of a heart attack, at San Francisco, at the 
age of fifty-nine years. 

_ R.I. Bentley, of the California Packing Corpora- 
tion, San Francisco, has been elected. vice-president of 
the California State Automobile Association. 

The Pacific Can Company will erect a factory at 
Tenth and Division streets, San Francisco, at an es- 
timated cost of $40,000. 

The California Packing Corporation has purchased 
the properties of the Sea Coast Packing Corporation 
at Terminal Island, Los Angeles Harbor. The plant 
handles tuna fish and sardines. 


What Canned Food Distributors are Doing 


Consumers Becoming ‘‘Brand Wise’’ When Sold Canned Foods Under Misrepresent- 
ation; Reform in Marketing Can Best Come From Consuming Public—Cam- 
paigns of Industry Informing Consumers of Canned Foods Facts—Trade 
Starts Work for Quality Canned Foods Campaign—Ame rican Stores 
Showed Steady Grawth Last Year—Pender Stores Control 
Passes—Other News of the Industry. 


UALITY—Various publicity campaigns of the canning and 
Oi industries, together with the annual canned foods pub- 

licity by the industry as a whole, are going far to educate 
the consumers of the country to canned foods quality, but there is 
evidently still room for further work along this line, in the opinion 
of Roy L. Davidson, of Indianapolis, president of the National 
Wholesale Grocers Association, and an experienced jobber. Speak- 
ing before the recent Chicago Conveention, Mr. Davidson said in 
part: “It is our duty to bring to the consumer’s table the best foods 
possible at the lowest possible price consistent with sound mer- 
chandising, and not the poorest at the cheapest price consistent 
with good merchandising. Whenever camouflage is practiced, such 
as ‘near fancy’ and ‘fancy’ or ‘second peaches’ in choice syrup, or 
gross misrepresentation in advertising of lower grade foods as 
‘fancy’ at low prices, it is very injurious to the canned foods indus- 
try. It destroys the consumer’s confidence and curtails the use of 
canned foods. Even though such practices are rare, they should be 
stamped out. Stocks may be moved by such procedure and relief 
given, but inestimable damage results from every sale of suth 
products. Our industries cannot act too quickly or too drastically 
on misstatements in the advertising of canned foods, Likewise, the 
disguising of actual gradings and throwing on the market of such 
products is not only misleading to the retail trade, but causes un- 
necessary demoralization, plus dissatisfied consumers, who purchase 
these disguised commodities.” Experience of the writer has shown 
that in many cases it is not misrepresented by the wholesale gro- 
cer or canner, but rather misrepresentation on the part of the re- 
tailer, that causes the real damage to the cause of canned foods. 
This misrepresentation is in many instances due to ignorance; in 
fact, the average retail grocer, in many instances, actually knows 
less regarding the canned foods he is selling than do many of the 
consumers who buy from him. For instance, the writer has heard 
a retail grocer unsmilingly explain to a housewife that the differ- 
ence in price between red and pink salmon was due to the fact that 
red salmon “comes off the fishes’ belly and is full of vitamins,” 
whereas “pink salmon comes off the tail, and is not so high in food 
value.” A fortnight ago the writer saw a retail grocer talk a cus- 
tomer out of buying a can of private label tomatoes, known to the 
writer as good fancy stock, for 18c, and sell the customer as “the 
finest tomatoes solid packed” a Maryland brand that would not get 
by every arbitration board as a good standard. Another case was 
one in which a chain store manager tried to convince a customer 
(who happened to be the writer) that the Richmond-Chase Com- 
pany (which packed some of the chain’s private label lines) sup- 
plied the “California Packing Corporation Del Monte people” and 
“all them other California packers” with all of the canned foods 
sold by them, putting on whatever labels that were called for. In 
this particular case the writer was after a can of choice or fancy 
peaches, and while he would have been perfectly willing to take a 
Richmond-Chase product of the quality wanted, knew that the 
brand offered him was a standard. Some of the smaller chains use 
partial misrepresentation in their canned foods advertising by fea- 


turing standard corn, peas or tomatoes as “Finest Packed,” abso- 
lutely misleading to a consumer, but explainable in a pinch by the 
advertiser as meaning the “finest standards” packed. Another 
abuse commonly pursued in selling is to advertise cheap watery 
standard tomatoes as “Red, ripe, solid pack.” If some of the toma- 
toes sold under this designation were over “red,” “ripe” or “solid 
packed” they must have seen hard days between the cannery and 
the stores featuring them. 

Reform would seem to be called for, but it is the writer’s belief 
that this reform will be, and is being, accomplished directly by the 
consumers themselves. The time has passed when a consumer will 
condemn all canned peaches, for example, because one can bought 
as fancy fruit turns out to be poor quality. Instead, consumers are 
becoming “brand wise,” and will take their shopping elsewhere, or 
turn to other brands once they have been fooled. This will auto- 
matically take care of the situation, as no seller can continue to sell 
under misrepresentation once his customers “get wise” to him. 
Fortunately, in many instances the canner is not made the innocent 
victim of transactions of this kind, inasmuch as misrepresented 
brands are in most cases sold under private labels. 


Rebating Charges Denied—The American Wholesale Grocers 
Association, in a bulletin issued November 8 last year, calling at- 
tention of wholesale grocers not members of the association to the 
consent decree status, described conditions prior to the entry of 
the consent decree in part as follows: “The interior loaded with 
groceries moving without freight charges and railroad inspectors 
winking at the situation.” In a statement just issued J. H. Mc- 
Laurin, president of the association, says: “To the layman this ex- 
pression is easily understood, but our attention has been called to 
the fact that it is claimed by attorneys for one of the packers that 
this constitutes a charge of rebating. While no such charge was 
in our mind when the expression was used, and while we have no 
intention of making such a charge, it is our desire not to be mis- 
understood, and in order that we may not be, I wish to say 
that what we were referring to, what we said and what 
we expected to say was that by reason of the preferential opportu- 
nities given the packers by the carriers in hauling their route cars 
that adequate freight charges were not collected, and that such 
cars were given discriminatory privileges because of the permission 
contained in the tariffs to haul in connection with meats, groceries 
not themselves perishable.” 


“Quality Canned Foods”—Wholesale and retail grocers all over 
the country are now in possession of “copy” which constitutes the 
opening gun in the 1928 canned foods campaign, or “Quality Can- 
ned Foods Campaign.” The campaign this year undoubtedly lives 
up to the general committe’s designation as “without doubt the 
most important and far-reaching activity that has been undertaken 
by the canned foods trade in recent years. “With the drive for 
1928 less than a month away. local committees in all parts of the 
country are getting organized and starting the vast amount of pre- 
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liminary work necessary to put the campaign across. Reports from 
various marketing centres indicate that the “Quality Canned Foods 
Campaign” this year will have more general support than any of 
its predecessors, and the outlook is very favorable for a marked 
stimulus of canned foods consumption. The position of the indus- 
try is better this year than ever before with respect to publicity for 
its campagin. Wholesale grocers, chain stores and retail grocers 
are advertising to an extent never hitherto approached. Some of 
the larger chain store organizations and wholesale grocery busi- 
nesses are conducting what amounts virtually to a “Canned Foods 
Year,” canned foods playing an important part in all of their ad- 
vertising. With these concerns the advent of the annual canned 
foods campaign presents no problem; it means merely the tempo- 
rary speeding up of machinery already properly geared and work- 
ing to perfection. Conditions this year are very favorable for the 
campaign, and it is probable that if volume of business reaches the 
total anticipated by the sponsors of the campaign, a virtual clean- 
up of 1927 and subsequent packs of many canned foods items will 
be assured. 
. American Stores Still Growing—The American Stores Com- 
pany during 1927 continued its expansion program, and showed 
substantial increase both in operations and profits. Gross business 
for the year was the largest in the company’s history, and earnings 
also attained record proportions. While the annual report is not 
due until next month, gross sales for the year are estimated to ex- 
ceed $120,000,000, against gross of $116,902,229 in 1926, $108,886,071 
in 1925, and $98,178,602 in 1924. Continued growth in the number of 
stores operated was reported for 1927, a total of more than 2,100 
stores being in operation at the close of the year, against 1,935 at 
the start of 1927. Stores added to the chain during 1927 included 
the three co-operative establishments of the Endicott-Johnson 
Company, two at Johnson City, N. Y., and the other at Endicott, 
N. Y. The company’s territory extends from the Atlantic coast 
west to Altoona and from the Endicott-Johnson properties south 
to and including Baltimore. The American Stores is one of the 
most profitable chain store companies now operating, its profit on 
every $100 of gross sales averaging roaund $7 per share. 
Kroger Reports—The Kroger Grocery and Baking Company 
reports for the ten months ended October 29 last net profits of 
$3,337,408, after depreciation, interest and federal taxes. Sales for 
the ten months were $132,643,754; costs, $107,129,599; gross profit, 
$25,514,155; other income, $769,395; total income, $26,283,550; ex- 
penses and depreciation, $22,408,222; interest, $14,231; federal taxes, 
523,689. 
. Pender Control: Passes—National Food Products Corpora- 
tion has acquired voting control of the D. Pender Grocery Com- 
pany, operating a large chain of grocery stores in Southern States, 
according to announcement by H. C. Phelan, president of the for- 
mer company. The Pender chain comprises 370 stores located in 
Virginia and North Carolina. Net earnings of the Pender chain 
for 1927 are estimated in excess of $380,000, as compared with 
$336,405 in 1926. 


RULES FOR MARKETING EDIBLE OILS 
APPROVED 


ULES for future guidance of the edible oil indus- 
try were made known January 31 by the Federal 
Trade Commission as a result of consideration by 

the Commission of rules adopted-by the industry itself 
at a trade practice conference held December 8 in New 
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York. The full text of the statement by the Commis- 
sion follows: 

Three rules adopted by the industry at the confer- 
ence were approved affirmatively by the Commission as 
fair methods of competition and were designated as 
“Group No. One.” Two other rules tagged as “Group No. 
Two” were not affirmatively approved by the Commis- 
sion, although they were not actually disapproved. The 
Commission concluded it could not affirmatively ap- 
prove and undertake to enforce them because it could 
not predict in every case what the results of such pro- 
cedure would be. The Commission preferred to have 
entire freedom of action in any future developments. 

Rules adopted in Group Number One provide in ef- 
fect for the following: (1) Packing of all edible oils, 
other than olive oil, in standard size containers of full 
gallons, full quarts or full pints, with 7.7 pounds as 
standard net weight per gallon for such oils and 7.61 
pounds per gallon as standard net weight for olive oil; 

(2) Labeling containers with no name other than 
that of the oil contained therein nor with pictures or 
symbols except those representing the oil contained 
therein; and, 

(3) No packing of edible oil for resale in odd-size 
containers simulating in size or shape standard-size 
containers designed to hold quantities of five full gal- 
lons or other standard measurements. 

Rules designated as Group Number Two provide in 
effect for the following: (4) Marking of names and ad- 
dresses of packers or distributors on all containers in 
which edible oil is packed, and (5) no advertising, sell- 
ing or offering of edible oils for sale under such desig- 
nations as “salad oil” or “vegetable oil,”’ unless accom- 
panied by the common name of the oil or oils so sold or 
offered for sale. 


ASSOCIATION MEETING DATES 


Feb. 16, 1928—Virginia Canners at Chamber of 
Commerce, Roanoke. 
Feb. 29-March 1- 2-3—Canners League at Del Monte. 


March 9-10 1928—Utah Canners, at Ogden. 


— Too Late To CrLassiry —— 


POSITION WANTED Experienced Canned Food Salesman desires 
position as acting sales representative in any city for some 
large Canned Foods Packer or Distributor. _. 

Address Box B - 1546 care of The Canning Trade. 


| Zastrow Round Disc Exhauster 5 
Better because it embodies features suitable to | 
every CANNER. 

| Simple, Rigid, Durable, Get-At-Able, gives unin- 
terrupted service. | 
l Cans are transferred on smooth machined discs 

| by friction (No gear teeth disc to tip and jam 
| cans). 
; Saves steam, Saves space. 
ZASTROW MACHINE COMPANY, Inc. 
Manufacturers 
I Foot Thames Street, BALTIMORE, MD. 
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Livingston’s True Blue 


ee n 
Tom ato The Livingsto County 
Canning Co. 
Seeds HEMLOCK, N. Y. 
Ask us for prices on High Grade Canning Sorts: 
Livingston’s Stone, Paragon and Favorite, Chalks’ 


Early Jewel, Greater Baltimore, New Marglobe, Operated the Hydro Geared Grader 

Norton and many other canning varieties grown this Year. We would refer all can- 

from Originators’ Stock seeds. The Marglobe and ners to them as to its capacity and 

Norton are Wilt resistant varieties. We secured a 

fine Crops of Tomato Seeds the past season. lia 

Let us quote you prices on Tomato Seeds for Can- 

ning. 

Please state varieties and approximate quantities. The Sinclair-Scott Co 
e 


Ask for new 1928 descriptive Seed Annual 
Wells & Patapsco Sts. 


Livingston Seed Co. BALTIMORE, MD. 


Famous for Tomatoes 


Columbus, Ohio 


MORRAL BROTHERS 


MORRAL, OHIO 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


PATENTED 
PATENTED 


Norwalk, Ohio 
Portland. Maine 9, 1926 Morral Bros. Oct. 1, 1927 
Nov. 9, Morral, Ohio 
Good Morning: 
Morral Bros. Refer ing to your inquiry the working of the new Morral Corn 
Morral, Ohio Cutter with the spur feed wheels. we wish to say that we are highly 
Gentlemen: pleased with the machine you installed for us this season. 
Thisis y far the hest feed that we haveseen on any “utter 
andl Marval Cutters in and you mav be interested in knowing that the machine handled 
canneries have fulfilled all claims made by you. We find their cap all sizes of corn without clogging wha ever. We had a lot of very 
acity large, their waste negligible, and their operation economical. smali corn this year and many nubbius, and even these fed in the 
Moreover, we were delighted at the adaptability of the machine to 
You have made a vast improvement over the o ype feed, 
a simple and economical sae trul and we congratulate you on this. 
y With kindnest regards, we are 
Burnham & Morrill Co. Cordially, 
Geo. B. Morrill, President W C. Pressing Co. 
H. G. Pre-sing 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS Fndry., & Mach., CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 
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At Your Service 


Hoopeston Plant 


Buffalo 


Hayward Plant 


Complete Equipment for 
Canners 


In these plants we build complete lines of 
guaranteed machinery for preparing and 
canning al] fruits and vegetables in tin, 
glass and other containers—machines and 
equipment for all canning operations. 


Three modern factories located at con- 
venient shipping points enable us to serve 
the canning industry promptly and well. 


Send for Catalog 


Write today for General Catalog A—the 
Cyclopedia of Dependable Canning Ma- 
chinery. It is free. 


SPRAGUE-SELLS CORPORATION 
500 N. Dearborn St. Chicago, IIl. 


If It's Used In a Cannery, Sprague-Sells It 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be bett tall 
physically—and financially 


Send in YOUR contribution 
All are welcome. 


Je 


WHAT WE’RE UP AGAINST 


“See here,” said Mr. Jones angrily to the Tele- 
graph reporter, “What do you mean by inserting the 
derisive expression ‘Applesauce’ in parenthesis after 
my remarks before Kiwanis?” 


“Applesauce! Great Scott, man, I wrote ‘Ap- 
plause.’ ” 


“Who else have you shown this poem to?” asked 
the editor. 


“No one,” replied the author. 
“Then where did you get that black eye?” 


The fond husband was seeing the wife and chil- 
dren off on their vacation. As she got on the train he 
~~ a “But, my dear, won’t you take some fiction to 
read ?” 


“No,” she replied sweetly, “I’ll depend on your 
letters from home.” 


A young lady entered a crowded car with a pair 
of skates slung on her arm. An elderly man rose to 
give her his seat. r 


“Thank you very much, sir,” she said, “but I’ve 


been skating all afternoon, and I’m tired of sitting 
down.” 


A few minutes after an alarm of fire was given in 
a hotel, one of the guests joined the group that were 
watching the fire, and chaffed them on their apparent 
excitement. ‘There was nothing to be excited about,” 
he said; “I took my time about dressing, lighted a cig- 
arette, didn’t like the knot in my necktie, so tied it over 
again, that’s how cool I was.” 


“Fine,” one of his friends remarked, “but why 
didn’t you put on your trousers?” 


Father—“Here’s another bill, Agatha. Do you 
ever think of preparing for a rainy day?” 


Agatha—“Of course, father, that’s for a raincoat 
and a new umbrella.” 


The Browns were calling on their new neighbors, 
the Smiths, for the first time, and had brought little 
Alice with them. At a lull in the conversation the child 
turned to her mother and said: 


“Mother, you were wrong. Mr. Smith has them 


on. 
“Has what on, my dear,” asked Mrs. Smith. 


“His pants. Mother said that you wore them.” 
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WHERE TO BUY 


ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 


Apple Paring Machines. See Paring Mach. 


BASKETS, Picking. 
Planters Mfg. Co., Portsmouth, Va. 


BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


BEET MACHINERY. 


Ayars Mach. Co., Salem, N. J. z 
eg Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 


Baskets, Wire, Scalding, Picking, ete. See Can- 
nery Supplies. 
BELTS, Carrier, Rubber, Wire, etc. 
La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 


BOARD, Corrugated Wrapping. — 
ibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague Sells Corp., Chicago. 
Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 

How and Sell Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. — 

All published by The Canning Trade, Baltimore. 


ttle Caps. See Caps. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Mach. Co., Salem, N. J. 
Eiw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
Fred H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Baltimore. ¢ 
Westminster Machine Works, Westminster, Md. 
BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 
Phillips Sales Co., Cambridge, Md. 


Buckets and Pails, Fiber. See Corr. Paper 
Products. 

Buckets and Pails, Metal. See Enameled Buckets. 

Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CANNERS, Fruits and Vegetables, etc. 

California Packing Corp., San Francisco. 
CAN COUNTERS. 


Ams. Machine Co., Max., New York City. 
Ayars Mach. Co., Salem, N. J. 


Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 


CAN MAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 


CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O 
Phelps Can Co., Baltimore. 
Phillips Can Co., Cambridge, Md. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati, O. 
Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Can Stampers. See Stampers and Markers. 


CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


Capping Steels, Soldering. See Cannery Sup. 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work: 

see Pulp Mchy; for bottling: see Bot. Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for Elevating, Conveying. See Conveyors. 

Checks, Employers’ Time. See Stencils. 

Chutes, Gravity, Spiral. See Carriers. 

CIDER AND VINEGAR MAKERS SUPPLIES. 

CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 

CLEANING AND GRADING MACRY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
CLOCKS, Process Time. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 
Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Sprague-Sells Corp., Chicago. 
Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Ferlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Copper Jacketed Kettles. See Kettles, Copper. 


CORKING MACHINES. 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 
Ayars Mach. Co., Salem, N. J. 
3erlin-Chapman Co.. Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 


the Machinery and Supplies you need, and the Leading Houses that supply them. 
Consult the advertisements for details. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
Corn Mixers and Agitators. See Corn Cooker 
Filers. 
CORRUGATED PAPER PRODUCTS (Boxes. 
Bottle Wrappers, etc.). 
Gibraltar Corrug. Paper Co., North Bergen, N. J 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 

Cutters, String Bean. See String Bean Mchy. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati. 
Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 


DRYERS, Drying Machinery. 
Edw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 


Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, ete. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not hermetic- 
ally sealed). 

American Can Co., New York. 

Continental Can Co., New York. 

Robt. Gaylord, Inc., St. Louis, Mo. 

Gibraltar Corrug. Paper Co., North Bergen, N. J. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Robt. Gaylord, Inc., St. Louis, Mo. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Iiinde & Dauch Paper Co., Sandusky, Ohio. 
Fill2zrs and Cookers. Seé Corn Cooker-Fillers. 
Filling Machines, Bottles. See Bottlers’ Mchy. 
FILLING MACHINES, Can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
s‘yars Machine Co., Salem, N. J 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 


FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 


FINISHING MACHINES, Catsup, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Clean. & Grad. Mchy., Fruit. 
Fruit Parers. See Paring Machines. 
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FRUIT PITTERS AND — 

Huntley Mfg. Co., Brocton, N. Y. 
Fruit Presses. See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins Co., Baltimore. 

Sells Corp., icago. 

Electric. See Motors. 
GLASS BOTTLES, Tumblers, etc. 
GLASS-LINED TANKS. 

See Power Plant Equipment. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. . 
Green Pea Cleaners. See Clean. and Grad. Mchy. 
Hoisting and Carrying Machines. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Kettles, Enameled. See Tanks, Glass-Lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. — 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KETTLES, Vacuum. 
Pfaudler Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. : 
Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. — 
National Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. 
U. S. Printing and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, etc. 
National Canners Assn., Washington, D. C 
LIMA BEAN RUBBERS. 
The Scott Viner Co., Columbus, O. 
Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. : 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Md, 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEA VINE FEEDERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and Screens. 
Picking Roxes, Baskets, ete. See Baskets. 
Picking Belts and Tables. See Pea Can. Mchy. 
PINEAPPLE MACHINERY. : 
Hensen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Platform _and Wazon Scales. See Scales. 
Picking Belts and Tables. See Pea Machinery. 
Power Presses. See Can Makers’ Machinery. 
Power Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Karl Kiefer Mach Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sleysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 
SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Cleaning 
Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F H. Langsenkamp Co., Indianapolis. 
S. O. Randall’s Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ Mchy. 
SEEDS, Canners’, All Varieties. 
Associated Séed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Jos. Harris Co., Coldwater, N. Y. 
Livingston Seed Co., Columbus, Ohio. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 


SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 


Supply House and General Agents. See Gen- 
eral Agents. 


SYRUPING MACHINES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See Pea Canners’ Machinery. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 


STENCILS, Marking Pots and Brushes, Brass 


Checks, Rubber and Steel Type, Burning 
Brands, etc. 


A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 

F. H. Langsenkemp Co., Indianapolis. 

Spregue-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 

Burton Cook & Co., Rome, N. Y. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
TANKS, Metal. 

Berlin-Chapman Co., Berlin, Wis. 

F,. H. Langsenkamp Co., Indianapolis. 

Slaysman & Co., Baltimore, Md. 

Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 

F. H. Langsenkamp Co., Indianapolis. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corp., Chicago. 
TANKS, Wooden. 

Sprague-Sells Corp., Chicago. 


TELEPHONE, TELEGRAPH, Quick Service. 
Amer. Telephone and Telegraph Co.—Everywhere. 
Testers, Can. See Can Makers’ Machinery. 
THERMOMETERS, GAUGES, etc. 
Ticket Punches. See Stencils. 
TIN PLATE 
American Sheet and Tin Plate Co., Pittsburgh. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang, Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 


TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 
Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. See Speed Reg. 
VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kawaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
WAREHOUSING AND FINANCING. 
Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky. Ohio. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Fruit, Vegetable. 
Ayars Mach. Co., Salem, N. J. 
Huntley Mfg. Co., Brocton, N. Y. 
S. O. Randall’s Son, Baltimore, Md. 
Sprague-Sells Corp., Chicago. ~ 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, Wood. 
Wrappers, Paper. See Corrug. Paper Products. 
Wrapping Machines, Can. See Labeling Mach. 
WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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SLAYSMAN DUPLEX TRIMMER—SLITTER 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes—2’s 3’s 10’s 
etc. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


| SLAYSMAN & COMPANY 801 E. Pratt St, | BALTIMORE, MD. 
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Symbol of Quality and Service 


On the 
bottom of 
every can— 


Coast to Coast 


Continental’s 
Certificate 
of Value 


Continental 
Can 
Company 


INC. 
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